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Message from the AmCham Staff
In this first 2010 edition of the AmCham newsletter
you can read varied and interesting articles from
some of our new members. The residential ship
The World gives you a tempting insight into luxury
traveling. We recommend you read the article closely
as a basis for out next event, a Business After-Hours
that will give you all the information you need
when traveling on leisure to the States – whether
you are on a budget or want to travel luxury style.
This issue also includes an informative article
about old vine zinfandel wines, meaning wines
made from grapes grown on vines 50 years old or
more. Four such wines are currently available at
Vinmonopolet and we strongly suggest that you
check them out. This is high quality wine that
would be perfect with your Easter lamb – enjoy!
You can also read articles from member companies J.P. Morgan, Berlitz and Majortrans. True to
tradition, this newsletter also contains brief reviews
of our past events and an overview of coming events.
As always, we are extremely proud to profile this
edition’s new members. We welcome you on board
and look forward to working with all of you! We
also warmly welcome our newest addition to the
AmCham team, Andrea Pecetto.
We sincerely thank our contributors and sponsors
and we hope you find this issue both interesting
and valuable.
The AmCham Staff
If your company wishes to advertise in this publication please do
not hesitate to contact us at amcham@amcham.no.
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The World

returns to Europe in
summer 2010
The World is the only residential community at sea, allowing its residents
and guests to travel the world without leaving the comforts of a private
home. There is an average of 150 adventurous and like-minded explorers
onboard at once, travelling to intriguing destinations all over the globe,
catered for by a staff of 250. This 644-foot, 12-deck ship offers an elegant
and intimate travel lifestyle with impeccable service and amenities that
deliver a personalized and bespoke experience. The atmosphere combines
the luxury of a private yacht with the exclusivity of a fabulous seaside villa
and a sense of freedom and flexibility that no other ship can offer. With
longer stays in port and well researched excursions in smaller groups, The

World offers the chance to travel at your own pace in utter luxury.
Guests can rent one of the 165 private residences aboard The World
or elect to own one of the select homes available for resale.

Words cannot convey the true ambiance of the lifestyle on board The
World. The mix of guests on board is a cosmopolitans pastiche from all
six continents, with a vast range of cultural diversity that complements
a shared curiosity about the sights around us. Many are successful
entrepreneurs from a wealth of different backgrounds.
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About The World:



For people who like to create their
own dream travel plans, The World offers
amazing flexibility and scope. The World
has become one of the most unique and
prestigious travel experiences anywhere.
The unique travel by design program lets
you join and leave the ship as you wish, and
is complemented by an extensive cultural
and excursion program at each port.
In the first six months of 2010, The World
leaves Australia to travel back through
South East Asia, India, The Maldives and
the Middle East for a four month tour of
the Mediterranean. Arriving in Egypt at the
beginning of May the ship will visit Greece,
Turkey, Croatia, Italy, France, Spain, then
onto the United Kingdom and Iceland in
August.
She will sail to Greenland in September
for a ten day expedition and then on to North
America, with Christmas 2010 devoted to
exploring Antartica. Onboard expedition
teams of experts will share amazing insights
with guests covering the geography, cultural
traditions and bio-diversity of the regions to

Marketing Director Europe
Ann-Christin Harr

make these unusual voyages an unforgettable
experience.
There is always time to unwind onboard
The World. Soak up the scenery from the
pool deck, dine in one of the four signature
gourmet quality restaurants or pamper
yourself in the 7,000 square-foot Banyan
Tree Spa. Hone your golf skills with the
onboard golf pro who can also arrange
outings to some of the world’s best courses.
For more information please visit www.
aboardtheworld.com or call – Ann-Christin
Harr, Marketing Director Europe, at +47 23
25 25 00 or +47 480 55 414 ann-christin.
harr@rsea.no

The World was founded by Knut Kloster
jr. and built at Fosen Mekansie Verksteder in Rissa, Norway in 2002 and has
received global acclaim for its design
and engineering. Aboard this exclusive
644-foot, 12-deck vessel, known as the
world’s largest private yacht, there are
just 165 residences that are available
for re-sale or rental, ranging from
studios, studio apartments to two and
three bedroom apartments with fully
equipped kitchens.
The sailing itinerary is always a
blend of cities, private islands and
seldom visited small towns and villages.
The 2010 itinerary promises another
year of thrilling adventures, in-depth
exploration and unforgettable journeys.
The World averages 2.5 days in each
port and it is not unusual for the vessel
to spend full months in certain regions,
to offer a real immersion in the culture
of the area.
The World is a complete “city at sea”
with a gourmet market and delicatessen
that is stocked with local produce in
every port of call; a theater for movies
and lectures; four major restaurants;
a fully-stocked library with daily
newspapers; a full-service spa; and
superior health and fitness facilities
that include two swimming pools, a
full-size tennis court and a golf simulator, enabling all onboard to virtually
play famous courses around the world
while onboard. The World also hosts
a marina for kayaking.
The head office for The World is
based in Miami, Florida
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The Changing Global Regulatory Environment
The global financial crisis has sparked
unprecedented efforts to reform and
modernize regulatory and supervisory structures.
The discussions are being held in both
international fora, such as the G-20, as
well as at the national level, particularly
in the United States, European Union
and United Kingdom. And, while there
is agreement among governments on the
need for changes to regulatory structures,
the details of these changes are proving
more complicated.
While the implications for regulatory
reform are global, the decisions are being
made at the local level. Politicians in the U.S.
Congress, the parliaments of EU member
states and elsewhere will ultimately decide
the fate of many of the ideas currently
being advanced to reshape the regulatory
and supervisory structures that govern the
financial system.
Because of the uncertainty inherent in
these political processes, JPMorgan Chase
& Co., our customers, business partners
and investors around the world have to
carefully monitor unfolding events and
prepare for different possible outcomes.
JPMorgan Chase & Co.’s International
Government Relations team, working out of
Washington, New York and London, with
partners across the firm’s key markets, is
actively engaged in the reform efforts. This
summary offers a brief analysis of the major
issues under consideration, and points out
some of the key areas for stakeholders in
the global markets to follow in the weeks
and months to come.

Systemic Risk
While systemic risk mitigation is one of
the key regulatory issues on the agenda,
achieving satisfactory systemic risk oversight and regulation remains a challenge.

• United States, the Obama administration has proposed to have the Federal
Reserve supervise systemically important
institutions, while a Financial Services
Oversight Council (FSOC) made up of
the key financial regulators is created to
fill supervisory gaps, facilitate cooperation of policy, resolve regulatory disputes
and identify emerging risks. Under
this proposal, all large, interconnected
financial services firms (including hedge
funds, private equity, insurance, brokerdealers and banks) that are systemically
important will be labeled Tier 1 Financial
Holding Companies (FHCs) and will be
subject to consolidated supervision by
the Federal Reserve. Tier 1 FHCs will
have higher capital requirements and
more robust supervision of liquidity
and risk management structures. The
administration has also proposed wider
resolution authority, with the FDIC
generally still appointed as conservator/receiver and some authority being
extended to the SEC.
• These proposals have garnered significant
pushback from legislators in both U.S.
political parties and even from other
regulators. Their primary criticism is
that these reforms place too much power
in the Fed, which some see as having
been ineffective in the current financial
crisis, and which could potentially be a
distraction from its main role of monetary policy.
• A proposed new Systemic Risk Board
(ESRB) would be tasked with analyzing
information relevant to financial stability
and issuing early risk warnings. The
EU has also proposed a new System of
Financial Supervisors (ESFS) that will
serve as a coordinator of the national
day-to-day supervisors. The key issue in
the EU appears to be whether this gives

Oliver Berger,
Region Executive,
Nordics, Germany
& Switzerland, J.P.
Morgan Worldwide
Securities Services

Brussels enough authority to handle
cross-border supervision.
• Financial Stability Board (FSB) has
released principles for cross-border
cooperation on crisis management. These
include developing common support
tools, encouraging the development
of wind-down procedures and sharing
information on systemic implications.

Consumer Protection
Another key issue in the debate is ensuring
adequate protections for consumers. On
this issue, the Obama administration has
proposed the creation of a Consumer
Financial Protection Agency (CFPA) that
would have broad authority, including
enforcement powers, to ensure that consumer protection regulations over financial
products are written fairly and enforced
vigorously. The proposed CFPA is designed
as an independent agency with stable and
robust funding to serve as the sole rulemaker for consumer financial protection
statutes. Supporters believe it will reduce
gaps in supervision and enforcement,
improve coordination with states and
promote consistent regulation of similar
products. The CFPA would also approve
so-called “plain vanilla” products, which
financial institutions would be required
to offer consumers.
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This controversial proposal has led to
significant debate. Members of the U.S.
Congress, as well as outside stakeholders,
are questioning the need for a new agency,
as well as the breadth and scope of the
consumer protection powers vested in the
federal government under the administration’s proposal. While the White House
and several key leaders in Congress seem
intent on establishing a CFPA, there is
significant ongoing discussion about the
agency’s powers, particularly concerning
preemption, enforcement and the ability
of the government to define products that
lenders must offer.

Regulating the Unregulated
Global proposals also address areas of the
markets that have historically been either
lightly regulated, such as the over-thecounter derivatives markets, or unregulated,
such as hedge funds.
Entities: In the United States and in Europe,
there are proposals to require hedge funds,
private equity and other private pools
of capital, and venture capital firms to
register with regulators. In Europe, this
has raised significant debate. The EU has
also gone further, requiring capital standards for larger firms and mandating that
funds outside the EU’s jurisdiction meet
standards set by the EU (with a three-year
grace period) if they want to market their
products in the EU.
Products: Under the Obama plan, all
standardized OTC derivatives would be
cleared through a central counterparty
(CCP), while customized derivatives
would be subject to higher capital and
margin requirements. In Europe, the key
focus has been on credit default swaps
(CDS), with a mandate that EU entities
be cleared through EU-based central
counterparties. This push to standardize
and clear derivatives transaction has been
supported by the industry and is largely
in line with the thinking of the G-20,
which has asked the industry to develop
a standardization plan.

Continental
Airlines makes
travel to the
USA easier …
We are proud to announce a second daily
flight from Oslo to the
“Big Apple” starting 28th
of May. - For the whole
duration of the summer
and until September 6th we
are offering you ten weekly
flights, making it even
easier to fly nonstop to New
York and connect onwards
to our more than 200 US
destinations.
In addition to our daily service
from Oslo at 11.25 our second
flight will depart on Mondays,
Thursdays and Saturdays at
13.05.
From New York, where our daily
flight leave Newark at 20.00, our
additional service is scheduled for
departure at 22.00 on Wednesdays,
Fridays and Sundays.
Welcome aboard!

However, these proposals have raised a
number of concerns for the end users
of derivatives as well as the institutions that facilitate the transactions.
In the United States, proposals that
sought to require end users to face
a CCP faced intense criticism. As a
result, the House Financial Services
Committee announced a moderated
agreement that does not impose a CCP
requirement. An outstanding concern
among end users is the extent to which

capital requirements for customized
products are significantly higher and
consequently increase the costs of
hedging activity. At the international
level, some countries are contending
that portions of the European plan are
nationalistic and could pave the way
to protectionism.
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Berlitz

– Helping the world
communicate
As 2009 came to an end, Berlitz Oslo
had reached its goal, and therefore felt
confident to adopt Obama’s slogan;
“Yes, we can!” for 2010.
With 130 years of experience, and more
than 470 centers in over 70 countries,
Berlitz continues to deliver valuable and
lasting learning experiences within language
instruction as well as within cross-cultural
training. Berlitz’ main goal is to help the
world – i.e. people – communicate, for
business as well as for personal purposes. In
order to reach that goal, Berlitz is adapting
constantly.
The need and opportunity that people
have to communicate in a foreign language
is increasing. People move from one country
to another, companies grow and merge,
and digital means of communication are
invented and becoming available to an
increasing number of people.
Throughout the 20th century and into the
st
21 century, increased international trade
and the rise of multinational corporations
have provided Berlitz with challenges and
opportunities. From the 1950’s, Berlitz
has been increasingly confronted with
business people; with professionals headed
for foreign posts and major corporations
seeking to enroll large numbers of personnel
to learn languages as quickly as possible.
To meet this need, Berlitz accelerated the
changeover from conventional classes to
private and small group instruction and

instituted a research program to develop
new techniques of intensive instruction.
‘Bad language’ is ‘bad business’, while
‘good language’ may open your horizons
and take you further – that goes for business
as well as personal purposes. Becoming
more confident and comfortable in communicating in a foreign language can make
you better at your job – and it may also
be crucial for how comfortable you are in
a new culture outside of your job, as an
expatriate or immigrant.
In 2010, companies continue to be important customers for Berlitz worldwide. In
the case for Berlitz Norway’s centers in Oslo
and Stavanger, the majority of customers
are companies. They are companies that
recognize the importance of language
skills and consider strong language skills
a competitive advantage. These companies
see that language and communication skills
are crucial for them in order to negotiate
and to finally close a business deal.
They also see that for foreign employees
at lower levels in Norwegian companies,
being able to speak Norwegian comfortably
may certainly help them do a better job

– and it may also enable them to interact
better with the Norwegian society outside
the work place.
Berlitz’ competitive advantage is not
only our teaching method; it is also our
ability to adapt and to be able to deliver
Berlitz courses in two customer-friendly
formats. Berlitz Teachers teach their native
language only, they are trained to give
lively and goal-oriented instruction, which
includes making you, as the student, speak.
They are trained to do this in traditional
classrooms as well as via the Internet; via
Berlitz Traditional Classroom and Berlitz
Virtual Classroom.
Via Berlitz Virtual Classroom you receive
customized, 100% live language instruction
in your home, at your office or in your
hotel room. Your choice between these
two formats gives you the possibility to
learn or improve your language regardless
of physical location.

Berlitz intends to continue going
above and beyond in order to help the
world communicate and to enhance
people’s confidence in communicating.
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Majortrans:

The Only Global Partner in Norway for
Corporate Mobility Needs

Majortrans Flytteservice, as part of the
TEAM Group, has taken a step forward
both in terms of globalization and service.
We have been working since 1937 within
the moving industry, and we have now
enhanced our expertise.
Majortrans-TEAM Allied is the only
company in Norway offering both moving
and relocation services on both ends. We
operate in 146 countries and offer services
in every part of the world, through sister
companies, moving agents and professional
relocation firms – all qualified through our
SUREFAST© network.

Our services
Since October 2009, we have been serving
Statoil’s national, international and storage
needs. We also have a global contract

for Shell for both moves and relocations.
Moreover, we are honored to arrange moves
for diplomats from the American Embassy
and the Norwegian Ministry of Foreign
Affairs among many others.
In addition to global mobility, we provide a full assistance to corporate customers including office moves, document
storage, handymen, and antique and fine
art services. We are proud to have among
customers the BW Gas, Rikshospitalet,
Schlumberger, Bergen Kunsthall, and The
French Embassy.
Majortrans-TEAM Allied has brought
another dimension to removals. “We are not
just moving boxes, we are moving people
and feelings,” explains Carina Nyvoll, the
new Regional Manager based in Oslo.
“Majortrans has moved more families
than any other Norwegian company. Our
strength is not only our fantastic network,
but also the trust we have developed with
our accounts and the understanding that
each customer needs tailor-made services.”

Our Certifications
Through our CSR program, Excalibur,
we are able to build sales and develop
our workforce while enhancing trust and
increasing our reputation and standing.
Majortrans–TEAM Allied performs to
ISO9001:2008 and ISO14001:2004 standards. Service and customer oriented, and
environment friendly, Majortrans - TEAM
Allied is also a member of all major moving and relocation industry associations,
including FIDI (Fédération Internationale

Regional Manager Carina Nyvoll and
Relocation Manager Nadiège Monnier.
des Déménageurs Internationaux) and AIM
(International Association of Movers). This
insures that the services we provide are of
the highest standards. We are also certified
by Achilles and Sellihca as suppliers of
moving and relocation services for the oil
and energy industry.

Facts & Figures
• 38 operations in 14 countries
• 2.100 specialist staff
• 35.000 family moves annually
• 50.000 relocations annually
Service Overview
• International relocation
• Domestic relocation
• Corporate moves
• Private moves
• Storage
• Office facility management
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Sonoma County Old Vine Zinfandel:

History in a Glass
Old Vine Zinfandel is a Sonoma County
treasure. The slants and slopes of angled
mountainsides—where artistically twisted,
arthritic-looking, gnarly vines were planted
by pioneers fifty, eighty, and even more than
100 years ago—are now home to vines that
stingily offer up fruit that is transmogrified
into wines that are concentrated, intense,
and identifiable.
These vines are survivors. When most
vines are commercially viable for about 25
years, these old vines have lived through
two battles with phylloxera, prohibition
and several periods of consumer popularity
fluctuations. Through it all, these vines and the
wine made from them, truly reflect Sonoma
County and the different AVAs (American
Viticultural Areas) where they still thrive.
Joel Peterson, founder/winemaker of
Ravenswood, states, “Old vine Zinfandel
represents the most unique and traditional
wine of California, and produce some of
the best and intense wines when produced
by top flight producers.”

WHAT DOES “OLD VINE” MEAN?
There is no legal definition of “Old Vine”
Zinfandel. Joel Peterson defines them as
the following:
• 0-10 years: young vines
• 10-50 years: middle age
• 50-80: old vines
• over 80 years: ancient

WHERE THEY GROW
Sonoma County is the sweet spot in the
world for Zinfandel. The soils and weather
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”Old vine Zinfandels should be preserved and honored as part of our past. [….]
They are a national treasure and should be treated with reverence like our old
redwoods and oak trees.”
Dr. Jim Wolpert, University of California at Davis

are perfect here—every
year you always have
interesting wines because it’s never too cold
or warm.

HOW THEY GROW
These vines are headtrained, spur-pruned, and
once farmed by mule and
by horse.
Lee Martinelli Sr., grower/winery owner: “On
Jackass Hill Vineyard,
which was planted in the
late 1800’s, we’re lucky
when we get one ton,
maybe a ton and a half
per acre. That vineyard
has a sixty percent slope—you have to stand
on one row to pick the row above—and
all of the farming has to be done by hand.
Despite the name, my father and grandfather
farmed it with a horse until the 1950’s. My
dad loved the challenge of farming that
piece of land. For him, it was another goal
to achieve. My mother thought he was
crazy, told him he was a jackass to try and
farm so steep a piece of land. That’s where
the name came from! But you can see
why it meant so much to him when you
taste the wines, which are so layered, so
concentrated. You open a bottle, and the
next day it’s still developing new flavors,
new levels of interest.”

PROPER FRUIT MATURITY IS
IMPORTANT
As with any vine, fruit maturity (full flavor
development) is more important than
mere sugar.

Joel Peterson: “Fruit maturity is a gestalt.
You start out looking at the vineyard as
a whole. Are the vines healthy? Or are
they on their last legs? What color are the
leaves? Green? Yellow? Brown? What of the
berries? Is there color continuity within the
clusters? You look at the grapes, you taste
the juice. Is the tannin harsh and green, or
is it soft and mature? If the grapes taste like
raspberry or cherry, if the taste is bright
and warm, you’ve got it made. But if they’re
under ripe, harsh and green, or if they’re
overripe, rubbery and tasting like Port,
you’re in trouble. The chewiness of the
seeds, too, is a factor. Mainly, if you’ve got
that juicy, rosy character, you’re in clover.”

WHAT THEY SAY ABOUT “OLD
VINE” ZINFANDEL
Zinfandel is something of “California’s own.”
Jeff Kunde, head of sales and marketing at
Kunde Vineyard & Winery: “Zinfandel is
identified with California. It’s a real frontier
grape. It helps that Zinfandel is ‘our’ grape,
with its California traditions. There’s no
such thing as Oregon Zinfandel, or New
Zealand Zinfandel. Plus, we have vines that
are over a hundred years old. Our ‘Century
Vines’ Zinfandels were planted in 1882.”
(For perspective: Robert Louis Stevenson
wrote Treasure Island and Franklin Delano
Roosevelt was born that year.)
Rick Sayre, winemaker at Rodney Strong
Vineyards: “The advantage of the older vines
is that they were planted in the days before
irrigation, and over the years the growers
found just the right soil circumstances so
that the vine could grow into an equilibrium
that created almost perfect crop levels and
fruit balance. We typically get about two
tons per acre, three in a very good year.”

WHEN BEST
TO DRINK
THEM?
When do you
drink Zinfandel?
Whenever you
have the opportunity!
Joel Peterson:
“Drinking aged
wines is a personal thing. I
was raised tasting
mature French
wines, so I like
the complexity,
the differences,
the layering that
you get out of
older wines. If you like those complexities,
those differences, then it’s worth it for you
to put away your wines. But there are plenty
of people who like their fruit up front and
unencumbered with oak and age. That’s
fine. There are wines enough for every taste.

Old vine Zinfandel wines currently
available at Vinmonopolet:

Seghesio Zinfandel Old Vine 2006
- Rødvin (57120) 75 cl Kr. 330,00
Ravenswood Dickerson Zinfandel 2006
- Rødvin (48550) 75 cl Kr. 349,90
Ravenswood Teldeschi Zinfandel 2005
- Rødvin (10996) 75 cl Kr. 349,90
Ironstone Old Vine
Reserve Zinfandel 2007
- Rødvin (59997) 75 cl Kr. 221,10
If you want to read the full article please
visit: http://www.sonomawinegrape.org/
old-vine-zinfandel
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Past Events Summary

KPMG Tax Manager, Mr. Marius Basteviken.

Business After-Hours: Employing Expat Experts
Wednesday, February 10th
KPMG, Oslo

AmCham – in collaboration with Doorway to Norway, KPMG,
and UDI – arranged a Business After-Hours gathering at KPMG’s
Majorstua offices. UDI’s Senior Advisor, Ms. Susanne Wien Of-

Owner of Doorway to Norway, Nancy Sandmæl (right) and her
colleague Alex Brut Christensen.
fermann, opened the session by explaining how her organization
is making it easier for prospective employers to engage foreign
nationals. KPMG Tax Partner, Ms. Cathrine Bjerke Dalheim,
and Tax Manager, Mr. Marius Basteviken, examined the intricate
financial considerations of engaging foreign nationals. Ms. Nancy
Sandmæl, CEO of Doorway to Norway, detailed how relocation
services and support regarding healthcare, schooling, home
search, and family can make the difference between successful
and failed expat employee engagements. Members engaged in
a lively Q&A session immediately following the informative
presentations. Attentive hosts KPMG provided fine US wines
while members continued discussions.

The Transatlantic Relationship: Outlook for a New Decade
March 3-5, AmCham EU

At the annual meeting of European Council of American
Chambers of Commerce (ECACC) on March 3-5, host AmCham
EU took a look ahead at what the next ten years will bring to the
transatlantic economy with particular focus on Foreign Direct
Investment (FDI) and green technologies. The conference was
the fourth Transatlantic Conference with over 150 attendees.
The conference started with a keynote address from The
Honorable William E. Kennard, United States Ambassador to
the EU. In his remarks the ambassador cited the importance of
the transatlantic relationship and despite the financial downturn
of over a year ago the economic relationship across the Atlantic
is still founded on a powerful vision.
At the conference the Transatlantic Economy 2010, authored
by Daniel Hamilton and Joseph Quinlan from the Center for
Transatlantic Relations at Johns Hopkins University was launched.
Daniel Hamilton presented the key statistics from this year’s
study which confirmed that the EU and US are still by far each
other’s biggest investors.

Nordic AmCham Executive Directors in Brussels
Following the opening presentations were two panel discussions on Foreign Direct Investment and Innovation & Green
Technologies. Both panels looked at how the EU and US can
work closer together to seek convergence on standards and norms
and remain competitive in a globalised world in these sectors.
The conference concluded with a keynote address from
David O’Sullivan, Director General for Trade at the European
Commission during lunch. Mr. O’Sullivan took the opportunity
to present some of the key priorities for DG Trade during
Commissioner De Gucht’s mandate.

10

2010 Membership News

New AmCham Members
Patron

Patron (pgrade)

MARSH

Willis

Marsh AS is a subsidiary of Marsh Inc,
the world’s leading Managing
insurance broker Director Alf
and risk advisor. Henriksen
With 24,000 employees and annual revenues
approaching $5 billion, Marsh serves more
clients in more industries worldwide than
any firm in their industry. Marsh works with
businesses, public entities, organizations,
and private clients in over 100 countries.
Marsh sees risk — and its accompanying
opportunities — in all its forms. Their
experience in helping clients turn risk
into competitive advantage is unrivalled.
In Norway, Marsh employs 110 people,
and cooperates with more than 500 Norwegian and international clients. Marsh
is devoted to finding the opportunity in
risk. Companies look to Marsh to help
them navigate the daunting global risk
landscape, seeing risks others don’t and
unlocking opportunities others can’t.
Marsh is part of Marsh & McLennan
Companies (MMC), a leading global professional services firm with roots dating back to
1871. Today MMC employs approximately
55.000 employees providing analysis, advice
and transactional capabilities to clients in
more than 100 countries. The companies
of MMC provide solutions in Risk and
Insurance Services, Risk Consulting and
Technology, Human Resources Consulting,
Specialty Consulting and Investments.

Willis is a leading
global insurance
broker, developing
Network
and delivering
Country
Manprofessional
i nsu r anc e, ager Jan-Tore
Undersaker
reinsurance,
risk management, financial and human
resource consulting and actuarial services to
corporations, public entities and institutions
around the world.
Willis has more than 400 offices in
nearly 120 countries, with a global team
of approximately 20,000 Associates serving
clients in some 190 countries.

Corporate
6. Sans Event
Management|Travel

6.sans event
AS is part of
the 6.sans
gruppen and
is one of the
leading corporate event and group travel
agencies in Norway. With strong focus
on the event as a major communication
channel, the company has succeeded in
positioning itself as a professional strategic
and tactical link between organizational
top management and its most important
stakeholders – may those be customers or
employees. With experience from major
Norwegian and international companies
as clients and extremely dedicated staff,
6.sans is greatly looking forward to serve
the members of the American Chamber
of Commerce.

American Holidays

is Norway’s newest
and most exciting USA
bound operator. American Holidays is
owned and operated by two of Norway’s
most experienced American destination
specialists. Main focus areas include
New England, New York, Washington
DC, Florida and California. Existing
programs include weekend breaks golf,
skiing and fly/drive packages. Tailor made
special interest itineraries and shopping
are in special demand in Norway for 2010.
Recent polls show that Norwegians and
Scandinavians rate the US as one of their
favorite destinations and the current rate
of exchange makes it even more attractive.

AT&T Global Network
Services Norway

AT&T Inc. (NYSE:T) is
a premier communications holding company.
Its subsidiaries and affiliates, AT&T operating companies, are the providers of AT&T
services in the United States and around
the world. Among their offerings are the
world’s most advanced IP-based business
communications services, the nation’s fastest
3G network and the best wireless coverage
worldwide, and the nation’s leading high
speed Internet access and voice services.
In domestic markets, AT&T is known
for the directory publishing and advertising
sales leadership of its Yellow Pages and
YELLOWPAGES.COM organizations,
and the AT&T brand is licensed to innovators in such fields as communications
equipment.
As part of their three-screen integration
strategy, AT&T operating companies are
expanding their TV entertainment offerings.
In 2009, AT&T again ranked No. 1 in the
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telecomunications industry on FORTUNE®
magazine’s list of the World’s Most Admired
Companies.

Berlitz Language Services

Berlitz is the leading
distributor og language
teching, with a 130-year history of innovation. The company’s rich historical
tradition, combined with its innovative
approach to instruction, has had a direct
impact on revolutionizing the way languages
are taught around the world. Maximilian
Berlitz developed the Berlitz Method® in
1878. His effective, conversational approach
to language learning has become the gold
standard for language instruction and has
remained at the heart of our company’s
teaching approach ever since.
Has about 470 language centers in over
70 countries. It is headquarted in Princeton,
New Jersey. In 2001, Berlitz was acquired by
Fukutake Publishing Co., Ltd., now known
as the Benesse Corporation.

Interim Leder

InterimLeder AS is
Norway’s only specialized company for Interim Executives, with
more than 900 top qualified executives with
broad varieties of operative experiences.
Within 14 days you will have the right person in operation. All managerial people are
interviewed and quality approved. Interim
Executive is a dynamic solution with several
advantages and brings experience in areas;
• CEO, General Gap Management and
leadership
• CFO, Financial Management and
Financing
• COO, CTO, Operation and manufacturing efficiency
• Marketing, HR, HMS- and compliance

•
•

Technology
Project Management
Flexible contracts and cost saving
compared to permanent hiring

•
Interim Executives help companies achieve
immediate, positive, sustainable results,
and are a strategic resource for business
leaders, helping them success fully change
their company’s future.

MoVa

MoVa AS is a Norwegian
private limited company.
They act as business advisors to Norwegian
and international companies, institutions and governments on a global basis,
with special focus on the Energy sector.
Their business idea is to generate financial
value for its clients through the use of the
professional competence, experience and
network of the MoVa partners within
business development, by bringing new
technology to the market and by providing
business and strategic advice in general.
Their four partners have each more than 30
years of experience from the international
oil industry, government institutions and
academic organisations. The MoVa clients
include technology & service companies,
oil & gas companies, government bodies,
financial investors as well as academic
organizations. The headquarter is located
at Lysaker outside Oslo and they have a
branch office in Kensington, London.

Philip Morris Norway

Philip Morris International (PMI) is the
leading international
tobacco company, with products sold in
approximately 160 countries. In 2008,
PMI held an estimated 15.6% share of the
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international cigarette market outside of the
USA. In 2008, PMI reported net revenues,
excluding excise taxes, of $25.7 billion, and
operating income of $10.2 billion.
Philip Morris International owns seven
of the top 15 brands in the world with
Marlboro as the leading international brand,
and has a strong mix of international and
local products that seek to appeal to a wide
array of adult smokers. PMI is committed to provide their consumers with the
highest-quality tobacco products.
Philip Morris International recognizes
and acknowledges that they manufacture
a product that is addictive and causes
serious disease. That is why PMI openly
communicate about the health risks of
smoking and advocate for comprehensive
regulation of tobacco products wherever
they do business.
In Norway, Philip Morris’ market share
is over 33% for manufactured cigarettes
and over 57% for fine cut tobacco.

The World

The World was
founded by Knut
Kloster jr. and
built at Fosen Mekansie Verksteder in Rissa,
Norway in 2002 and has received global
acclaim for its design and engineering.
Aboard this exclusive 644-foot, 12-deck
vessel known as the world’s largest private
yacht there are just 165 residences that
are available for re-sale or rental, ranging
from studios, studio apartments to two
and three bedroom apartments with fully
equipped kitchens.
The sailing itinerary is always a blend
of cities, private islands and seldom visited
small towns and villages. The 2010 itinerary promises another year of thrilling
adventures, in-depth exploration and
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unforgettable journeys. The World averages
2.5 days in each port and it is not unusual
for the vessel to spend full months in certain
regions, to offer a real immersion in the
culture of the area.
The World is a complete “city at sea” with
a gourmet market and delicatessen that is
stocked with local produce in every port of
call; a theater for movies and lectures; four
major restaurants; a fully-stocked library
with daily newspapers; a full-service spa;
and superior health and fitness facilities that
include two swimming pools, a full-size tennis
court, a golf simulator, enabling all onboard
to virtually play famous courses around
the world while onboard, and a marina for
kayaking and sailing right from the ship.
The head office for The World is based
in Miami, Florida.

was founded in January 2007. They are
responsible for the sales and distribution
of products to both the Vinmonopolet and
to restaurants and hotels across Norway.
Their office is located in Majorstuen, Oslo.
Torres & Partners Norway represent a small
but exclusive wine portfolio. They offer
their partners individual focus based on
local expertise. Torres & Partners’ goal is
to develop strong brands and secure long
term growth in the Norwegian market.
Their vision is that their customers and
partners recognize them as the most attractive business partner in the region,
achieved by offering strong brands together
with new and innovative products. Torres
& Partners have a passion for their work
and want to represent a portfolio which
is genuinely and of extraordinary quality.

Torres & Partners

Vistra International

Torres & Partners
Norway c/o Beverage
Partners Norway AS
import wines and spirits from all over the
world. The company is family owned and

offer a rich and truly Integral Approach to
challenges large and small. Part of Vistra’s
combined customer list contains many
Fortune 500 companies based in the US as
well as major Norwegian companies with US
operations. In all, Vistra’s combined delivery
is experienced as fluently cohesive. Founded
in a professionally inspired friendship
between Vistra owner Steinar Almelid and
the CEO of Avastone, John D. Schmidt, they
have established a strategic collaboration
proven through succesful client deliveries.
Their offer is especially valuable for clients
who have a global outreach for their strategic
goals, while wanting to retain and hone the
best leadership values and cultural traits
of both worlds.

Vistra International is
an Oslo-based consulting company taking on challenges across
US-Norwegian cultures. Together with
their US partner Avastone Consulting,they

A view from higher ground
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New AmCham employee - Andrea Pecetto
We would like to present a new addition
to the AmCham Team. Former intern,
Andrea, has now been hired full time as
Project and Administration Consultant,
taking over for Andrea N. Imbsen while
she is on maternity leave.
Andrea is 23 years old and from Torino,
Italy. He has lived abroad the past seven
years studying and working. He has lived
in Australia, France the USA, Norway and
England. He holds a double degree – a
Bachelor of International Business, with

major in Hospitality, Events and Tourism
Management from the University Centre
Cesar Ritz, Switzerland, in conjunction with
the International College of Management
Sydney (ICMS) in Australia.
When it comes to languages, Andrea’s
mother tongue is Italian; he is fluent in
English and French and intermediate in
Spanish and Norwegian.
AmCham Norway welcomes Andrea
as a valuable addition for our members
and team.

Upcoming Events
Business After-Hours: Travel USA
- A Journey off the Beaten Path.
Thursday, March 25th
Oslo, Løvebakken

Business After-Hours:
International Business in the Norwegian Context
Thursday, April 22nd
Stavanger, GE Money Bank

Annual General Meeting & Dinner
Wednesday, April 7th
Oslo, Grand Hotel

A Nobel Dinner with California Wines
Thursday, April 29th
Oslo, Grand Hotel’s Julius Fritzner Restaurant

Business After-Hours: Money Never Sleeps
Date TBD
Oslo, Vika Cinema

AmCham Golf Tournament – 10 year anniversary!
Thursday, August 19th
Tryifjord Golf Club

Please check www.amcham.no/event for regularly updated event information

BI CAREERS SERVICE
Recruit your candidates from BI Norwegian School of Management
Use BIs Career Portal
• You can register relevant positions targeted at BI candidates on
the bachelor and master levels
• You can search for students registered in the portal
• Our database is a unique channel for reaching BI students
directly and efficiently
For more information
www.bi.edu/career
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AmCham Members
Patron

Corporate

6. Sans • Accenture • AccountOnIt • Ace European Group • Acergy Norway • Adams Express • Advokatfirma Flod • Advokatfirma Selmer •
Advokatfirma Steenstrup Stordrange • Advokatfirmaet Tøtdal • Aims International Norway • Air Products • AirSped • Aker • Altia Norway
• American Car Club of Norway • American College of Norway • American Express Company • American Holiday • Anixter Norge •
Aon Grieg • Arcus • Arvid Nordquist Norge • Ask Mr. Cruise • ATI Scandinavia • AT&T Global Network Services Norway • Automotive
Services • Avis Rent a Car • AWilhelmsen Management • Bandak • Bergheim Drammen • Berlitz Language Services • Best Company •
Best Western International • BI Norwegian School of Management • Bionor Immuno • Bristol-Meyers Squibb • BSFA • Business Account
Development • CA Norway • Capgemini Norge • Cargo Partner Removals • Chrysler Norge • Cisco Systems Norway • Citrix Systems
Norway • Clarion Hotel Royal Christiania • Colliers International • Comperio • Connectum Capital Management • Continental Airlines
• Cytec • Deloitte Advokatfirma • Doorway to Norway • Drew Marine • Dunbar Harder • Ericsson • F&B Kommunikasjon • Fjell &
Fjord Mat • Fondberg • Foster’s Norway • Frisør Service • Føyen Advokatfirma • GE Capital Bank • Geelmuyden.Kiese • General Motors
Norge • Global Blue • Gold’s Gym Scandinavia • Google Norway • Grand Hotel • Handelsbanken Capital Markets • Hard Rock Cafe
Oslo • Haugen-Gruppen • Hess Norge • Hewlett-Packard Norge • Holland & Knight • Holmenkollen Park Hotel Rica • HRG Nordic •
Höegh Autoliners • Høyskel & Wennevold • IBM • Icelandair • Ingersoll-Rand • Innovasjon Norge • Intergraph Norge • InterimLeder •
International Herald Tribune • J.P. Morgan Europe Ltd, Oslo Branch • Jiffy International • Jotun • Korn/Ferry International • Kongsberg
Defence & Aerospace • KPMG • Kraft Foods Norge • Kreab Gavin Anderson • Kvale & Co. Advokatfirma • Lange Sales • Laticrete Norge
• Lærdal Medical • Majortrans Flytteservice • Mercer • M-I SWACO Norge • Moods of Norway • Motorola • MoVa • NAI First Partners •
NattoPharma • Nordic Visitor • Norges Varemesse • Norse Solutions • Northzone Ventures • Norwegian Machinery Dealers Association •
Norwegian Ship Owners’ Association • Opera Software • Oracle • Pareto Forvaltning • Parker Hannifin • PepsiCo Nordic Norway • Philip
Morris Norway • Premiere Global Services • Questback • Radisson Blu Scandinavia Hotel • Reiten & Co. • Resources Global Professionals
(Norway) • Ræder Advokatfirma • Sara Lee • SeaMetric International • SEB Kort • Shippingklubben • Simonsen Advokatfirma • SINTEF
• Smartcom:tv • STM Norway • Telenor • The Arctic Challenge • The Performance Group • The World • Tornado Adventures • Torres
& Partners Norway • Total E&P Norge • Trigcom • Umoe Mandal • UPS of Norway • VentureLab • Verdane Capital Advisors • Vistra •
Vålerengens Idrettsforening • Wara Consulting • Warner Bros. Entertainment Norge • Winetailor

