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Dear Members of the 
American Chamber of Commerce:

Concluding my tenure as Ambassador in Norway, and as the Honorable Chairman of the 
American Chamber of Commerce, I am proud of our important work together to continuously 
strengthen the commercial ties shared between Norway and America.  AmCham and its 
dedicated members, working closely with the Embassy, understand the crucial importance 
of broadening and expanding these ties, rooted in the past, so that we may see them flourish 
and prosper in the future.  

It has been wisely said that the only constant in life is change.  While the vibrant economic 
relationship between our counties remains a constant, new opportunities, and challenges, 
have emerged.  Over the last few years, we worked together to increase market opportunities 
for American energy companies in Norway, recognizing the vital importance of Norway as a 
secure, safe and model energy supplier.  I commend the first shipment of liquefied natural gas 
from Snøhvit to Cove Point, Maryland, an important event marking a new, bold dimension of 
our countries’ energy cooperation.  We briefed Norwegian firms across many sectors on the 
many major investment opportunities and incentives in the United States.  The Embassy team 
actively worked to support mutually beneficial commercial opportunities in connection with 
Norwegian defense capability upgrades.  Working closely with Vinmonopolet the share of 
quality US. wines available here significantly increased.  I witnessed the countless successes 
when Norwegian and American business pair together: for example, the recent acquisition of 
FAST Search & Transfer by Microsoft promises bold new search solutions.  Finally, through 
innovative opportunities such as AmCham power lunches, after-hours events and sponsored 
receptions held at the Embassy, new business relationships are nurtured, while long-standing 
commercial collaboration between American and Norwegian companies blossom.

The Embassy diligently safeguards American business interests when challenges loom.  In 
every instance, we seek to remedy troublesome trade issues or regulatory hurdles with our Norwegian governmental colleagues, 
given our strong, open relationship.  I applaud their cooperation. Yet, as in any relationship, there are disagreements.  I spoke openly 
of our concern that the Global Fund could punish transparent American companies through uncertain, unpredictable elements 
in an ethical review process, often rewarding companies in countries where business practices are opaque and unknown.  Failing 
to provide adequate patent protections for American pharmaceutical companies ultimately led to Norway’s designation on our 
governmental 301 Watch List designation, a listing of nations with inadequate patent regimes.  Ever-increasing audio and video 
piracy, in addition to an automobile tax regime which has the effect of discriminating against American cars through prohibitive 
taxation and unreasonable specification requirements, are two other examples of problems that AmCham and the Embassy faced 
together.  While we may disagree with our Norwegian colleagues on some issues, it is a testament to the vibrant relationship, borne 
of mutual respect, that we continue to seek sensible solutions through direct dialogue.  

The strength of our long-standing trade and commercial relationship remains solid.  Yet, we cannot rely on the past as new hurdles 
and global challenges emerge.  Uncertain financial markets and the recognized impacts climate change will test companies.  These 
challenges offer, however, creative opportunities.  For example, I urge continued cooperation between American and Norwegian 
companies on developing new energy technologies, referring to both renewable and alternative energies, in addition to clean 
technologies which safely, sensibly harvest gas and oil, minimizing environmental risks.  Such areas provide boundless commercial 
opportunities, while leaving the planet a better place for future generations. 

Finally, I must stress a topic so dear to me: educational exchanges.  Shortly after I assumed my role in Norway, I read startling 
statistics, revealing that the number of students attending school in each other’s countries sharply declined.  That alarmed me, 
and, as I have spoken to many of you, I know it alarmed you.  We realized that students studying abroad take with them invaluable 
lessons, life lessons, and are provided with unmatched opportunities to understand a country first-hand, dispatching pre-conceived 
notions.  I urge you to support educational exchanges, and consider creative ways to increase student flow, such as through hosting 
interns.  Together, the Embassy and AmCham can turn the tide, reversing this negative trend.

I congratulate AmCham on yet another fine year.  As my tenure winds down, I deeply thank you for your support.  I remain absolutely 
confident that the Embassy and AmCham, with its active, concerned and far-seeing membership, will continue close cooperation 
in the years ahead.

Sincerely,

Benson K. Whitney
US Ambassador
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Thank you for this opportunity
Like last year, I would like to thank AmCham for this opportunity to present my perspectives 
on the very important relationship between the United States and Norway. The months that 
have passed since last May have been particulary interesting and exciting times for a foreign 
diplomat to live and work in the US. 

For me, it was extremely fascinating and a privilege to follow from up close the political process 
that took us through the unusually long-lasting primaries, the very tough and competitive 
presidential campaign and then finally the elections on 4 November. Party politics aside, the 
American people made history last November. The victory of Barack Obama gave the US 
its first African-American president. I am of the opinion that  by his very election President 
Obama has become a historical figure, and it was truly touching to witness what this meant 
for the African-American community in the US when I attended his inauguration in January.

At the same time, it is important to remember that the November elections also presented the 
US with a new Congress. Together, President Obama and the 111th Congress constitute a new 
political reality that will undoubtedly influence all countries. The Norwegian government looks 
forward to working with the new administration and the new Congress based on the strong 
relations that have existed between our two countries for generations. With the participation 
of the Norwegian-American community in the US, the values that we share and our close 
cooperation in all areas of importance, I strongly believe that we can further develop our 
relationship, including in the field of business.

However, it has to be understood that for some time the attention of the Obama administration and Congress will very much be 
focused on the domestic agenda and on the daunting task of getting the US economy back on track. In this context it is important 
to remember the crucial importance that this has for all of us. The US government emphasizes that it will not be able to tackle 
the global economic downturn on its own, but the rest of us will certainly not be able to turn our respective economies around 
without the US. For Norway, this takes on particular significance because the US is the single largest recipient of investments 
by the Norwegian Pension Fund – Global. These investments give Norway a substantial stake in the future prosperity of the 
US economy.

I would also like to highlight the extent to which the energy sector ties our countries together. It is important to remember that 
Americans were instrumental in the development of the highly competent and competitive oil and gas cluster in Norway, and 
American companies still play an important part. Today technology and capital flow in both directions. Norway exports oil and 
gas to the US, and Norwegian companies participate actively in the efforts to unlock the energy potential of the Gulf of Mexico. 

In a time when reducing America’s dependence on foreign sources of energy is high on the political agenda, Norway has also 
taken due notice of the ambitious plans of the new administration in the field of new and renewable energy, as well as the 
importance of combatting climate change. These topics have taken center-stage in The Transatlantic Science Week, a yearly event 
organized by the Norwegian embassies in Canada and the US and their forums for science, technology and higher education. 
With participation from scientists, politicians and policy makers from both sides of the Atlantic, the aim is to facilitate and 
increase cooperation between North America and Norway in research and higher education. In October 2008, the focus was 
on “Health - Energy - Global Impact”. For Science Week 2009 the theme will be “Discover, Innovate, Cooperate”, with focus 
on ecology and biodiversity, as well as new energy concepts, clean technologies and medical tecnology. 

Last, but not least, I would like to emphasize the importance of the decision by the Norwegian government to recommend to 
Parliament that we purchase the F-35 Lightning II Joint Strike Fighter (JSF) when replacing our ageing fleet of F16s. Purchasing 
the JSF will be an investment of  very significant magnitude, and the government is paying close attention to the substantial 
opportunities that we expect for Norwegian industry.

Kind regards,

Wegger Chr. Strommen
Ambassador of Norway to the US
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In these challenging times, there is no end to the number of issues and opportunities facing us. 
For many members, a new and dramatic reality has presented itself. Contracts are cancelled, 
suppliers and customers go bankrupt, and prices are going down. Even the pharma industry, 
traditionally a safe haven, faces significant challenges in price controls and a reduced willingness 
and ability to pay for new and innovative medicines. 

With this background you should make sure to use the opportunities provided by AmCham. 
Our organization has, for example, played a key role for the pharma industry in the fight for 
patent protection in Norway. Do not underestimate the ability of AmCham to help with what 
is often referred to as governmental affairs.

There is an “inner market” in AmCham. At various events during the year you have the opportunity 
to meet with people who make decisions within their companies. Find out what you can do for 
them, and maybe more importantly, what they can do for you. I had the pleasure of being one 
of about 1200 participants at the Election Night event. Yes, it was very crowded, but offered a 
great chance to meet and make contacts I would otherwise not have. 

I believe we will, in the years to come, experience only an increase in cooperation between the 
US and Norway. The US has always been subject to a lot of attention, but in these days more 
than ever. We have interesting and challenging times ahead of us both in politics and business. 
In these times, do take advantage of the AmCham membership to help your business. If you 
want ideas on how, talk to Jason or any of the Executive Committee members or staff.

AmCham has, over the years, become a very healthy organization with a steady growth in 
member companies, a safe financial base and an experienced and motivated staff. It is their every 
day work that makes this organization work so well for the benefit of the member companies.

Warm Regards,

Gunnar Rødal
Chairman

Dear Fellow Members,
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For over six years I have had the pleasure of serving you and your fellow AmCham associates. I use the term serving quite 
loosely as, in reality, it is I who has had the unique opportunity to learn from you. I have learned on countless occasions 
that you are an integral part of a vibrant and industrious group of Norwegian, American and international business 
professionals who are determined to forge ahead no matter the obstacle. Your deep knowledge of your business, both 
domestically and internationally, is a source of inspiration. I regard the opportunity to work alongside you as a genuine 
privilege.

During the past six years I have also proudly witnessed your steadily increasing activity level within AmCham events, 
business building- and lobbying initiatives – all in the name of creating more equitable conditions for your internationally 
oriented business. Along with Tone, Andrea, and our interns, I welcome your energy and resolve. Your challenging 
business goals, when pursued in tandem with AmCham, often lead to tangible results:

•    Genuine negotiations are currently underway to finally end pharmaceutical industry property right infringement 
within Norway

•    Multiple business partnerships have been facilitated and established, both within Norway and between US- and 
Norway-based entities

•	 Anti-US automobile import legislation has been put on hold pending governmental review and continued dialogue
•	 US and Norwegian private and public sector decision makers are continually updated on member industry group viewpoints 

and way-forward suggestions
•	 US red wine sales are up 38% in Norway – the only export country with an increase this year – thanks to you

And the list of past and current initiatives with you and fellow members continues – within educational exchange, corporate security, 
defense industry procurement, energy competition, IT industry exchange, and publication creation.

To that end, you have undoubtedly noticed the distinctive green cover on the publication you are now reading. After having highlighted 
the energy, pharmaceutical, and IT industries within past Guides, we thought it very fitting to focus upon the financial industry this 
time around. Please take the time to review these very timely, tailor-made, articles that provide valuable information on just how 
international economic conditions are affecting US-Norway business and trade.

Thank you for your continued support and enthusiasm. As an association, AmCham is a reflection of its members – a fact that 
makes me very proud.

Who We Are
Andrea Nahrgang
 Imbsen
Project & Administration 
Manager

Tone Nymoen
Project & Member 
Relations Manager

Magnus Berg
Johansen
Intern

Amy Stannard
Intern

AmCham Norway 
Dear Members

Sincerely,

Jason Turflinger
managing director

Our internship position are offered to two students or recent gradu-
ates twice per year. Through this volunteer position, our interns are an 
essential part of the AmCham team. They are exposed to high profile 
international companies in Norway and have the opportunity to network 
within Norwegian-American businesses. They gain hands-on experience 
within a growing, international organization during their studies. Our interns 
are responsible for a range of duties including, but not limited to, database 
maintenance, routine member correspondence, and project and event 

assistance. If you would like more in-
formation about these internships, 
please contact Andrea N. Imbsen 
at ani@amcham.no. Our internship 
application deadlines are August 15th 
and January 15th. Please indicate why 
you are interested in the position 
and what you can bring to the AmCham team.

Internship program
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Board of Directors
Mr. Benson K. Whitney
Honorary Chairman
US Embassy

Mr. Øystein Rød     
1st Vice Chairman
Ræder Advokatfirma

Mr. Vidar Keyn
Liaison
US Embassy

Dr. Ed Canuel
Liaison
US Embassy

Mr. Håvard Selby 
Ebbestad
Director
Pfizer Norway

Mr. Jan Grønbach
Director
Google

Mr. Jan Solberg
Director

Ms. Kristin Ølberg
Director
BI Corporate

Mr. Rolf Röding
Honorary President

Mr. Lars Petter Ørving
2nd Vice Chairman
Manpower

Mr. Egil Bergsager
Director

Ms. Eli Folkestadås
Director
DLA Piper

Ms. Berit L. Henriksen
Director
DNB NOR

Mr. Darren Jacobs
Director
AIG, Norway

Ms. Ingvild Grimstad
Director 
IBM Norge

Mr. Gunnar Rødal
Chairman
Eli Lilly

Mr. Michael Klem
Treasurer
AccountOnIt

Ms. Susan McDonald Bekkmo
Senior Consultant
The Performance Group

Ms. Kristin Færøvik
Director
Marathon Petroleum

Mr. Tim Keane
Director

Mr. Lars Listhaug
Director
Radisson SAS Scandinavia

Mr. Lars Hanseid
Director
3M Norge

Mr. Jostein Soland
Director
Stavanger Chamber
of Commerce

Mr. William W. Nunn
Director
Nordic American Group

Mr. Stein Rømmerud
Director
Coca-Cola Drikker

Mr. Lee Tillman
Director
ExxonMobil Norway

Executive Committee

Executive Committee

AmCham Board

The Executive Committee, composed of AmCham Board members, actively participates in the management of the Chamber, meet-
ing at least five times per year.  Executive Committee members are appointed for one-year terms at the Annual General Meeting. 
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What We Do
Our Mission
AmCham Norway furthers the development of trade and 
commerce between the United States and Norway by acting 
as a collective voice for our American-Norwegian corporate 
members.

AmCham Norway strives to:  
• Encourage American-Norwegian business relations
• Promote the mutual interest of our members
• Provide social, business and policy forums for our members
• Strengthen American-Norwegian bonds by providing  
 timely information about these markets
• Facilitate networking opportunities between American and  
 Norwegian business leaders 
• Act as a host to the international business community to  
 enhance professional development
•  Obtain information to protect members from unfavorable 

governmental regulations
•  Assist members in utilizing US Embassy and governmental 

channels
• Produce and provide useful US-Norway business publications

AmCham Norway 
Committees
AmCham Norway’s Committees are the main instruments used to develop and deliver 
members’ opinions to the Norwegian and American governments. Active member par-
ticipation is encouraged. With strong support, AmCham Norway will continue to be an 
increasingly effective voice on the policy issues that matter to members. 
 
Each Committee is composed of a small steering group and a larger corresponding group. All 
members are welcome to become corresponding members. Through AmCham’s network, 
corresponding members receive e-mail updates on committee activities, position papers, 
and meetings with decision makers. Furthermore, corresponding members are expected 
to be active, delivering their input on the issues that matter most to them.
 
Typically, each full committee convenes two to four times per year and corresponds on 
an ongoing basis. 

AmCham Norway committees:
•	 Automobile 

Tackling the problems faced by American car importers. Works towards different 
government bodies trying to lessen the impact of new legislative proposals.

•	 Board nomination
•	 Educational Exchange  

Works closely with the American Embassy and other partner organizations to 
promote international education exchange between Norway and the US.

•	 Energy
•	 Pharmaceutical

Engaged in an ongoing effort to end pharmaceutical industry property right 
infringement within Norway.

•	 Overseas Security Advisory Council (OSAC)
A forum for the American private sector in Norway and the US Embassy to 
facilitate regular, two-way exchange of information to promote corporate safety 
and security.

•	 IT
•	 US Wine 

Tasked with increasing awareness, availability, and market share of American 
wines in Norway.

Membership Directory 
Access
AmCham members will receive an email with details on how to access the online 
Membership Directory portion of this publication - including key representative names 
and corporate contact details.

AmCham Web TV 
In partnership with member firm Smartcom:tv, we are proud to offer videos of keynote 
presentations during major AmCham events. Please visit www.amcham.no and click the 
“AmCham Web TV” graphic in the lower right-hand column.



DnB NOR aims to be the preferred provider of a comprehensive range of commercial 
and investment banking services to Norwegian and international companies  
operating in the energy  industry.

We have a professional and experienced staff with extensive industry  and banking 
expertice – based  in Oslo, Stavanger, London, Stockholm, Singapore and Houston.

  We offer a full range of fi nancial services to oil & gas, power, contractor and oil fi eld 
service industries.

DnB NOR Bank ASA - www.dnbnor.com  - Phone: +47 915 03000 

Photo: Statoil

DnB NOR

- The leading Nordic Energybank
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Financial markets and institutions in the USA and Norway are 
heavily affected by the financial crisis, but there are important 

differences. Major causes of the crisis were big imbalances in 
international trade and financial savings in many countries. The 
US has showed huge deficits on its current account balance 
for many years, financed by borrowing cheaply from surplus 
nations like China, Japan, Germany and oil exporting countries, 
including Norway. The heavy US borrowing has taken place both 
at government level (central, state and local), in the corporate 
sector and among households. In fact, the authorities induced 
institutions like Fannie Mae and Freddy Mac to provide housing 
loans to low-income and often uncreditworthy households. 
Much of this was subprime lending, which was securitized 
and sold to financial institutions and investors worldwide, 
in the form of CDOs (Collateralized Deposit Obligations) 
and other instruments, at an unprecedented scale. Rating 
companies aggravated the problems by giving high grades to 
many of these new “financially engineered” instruments with 
limited transparency. 

The consequences we know all too well. The housing bubble 
burst and created huge losses for stakeholders around the 
globe, triggering the present crisis. Many US banks and other 
financial institutions suffered heavy losses, eroding their capital 
bases and calling the quality of their remaining assets into 
question. Several financial institutions went bankrupt, and the 
big investment banks disappeared almost overnight. Institutions 
considered critical to financial stability, like Fannie Mae, Freddie 
Mac, AIG and Citicorp, were bailed-out by the government. 
Now, the biggest immediate challenge for the financial sector 
and the government is to recapitalize major banks and remove 
toxic assets from their balance sheets, thereby enabling the 
banks to provide new loans and continue business as usual. 
If this effort is unsuccessful, the crisis will become even more 
severe with more bankruptcies, job losses, lower property 
prices, an increasing number of foreclosures and nervous 
households spending as little as possible. Comprising around 
72 per cent of the US GDP, private consumption expenditure 
is critical for economic developments both in the US and in 
the rest of the world.

Since the roots of the crisis were in the US, the Norwegian 
economy and financial system were affected later in consequence 
of developments in the US and the global economy. During 
the period 2003-2007, Norway experienced its strongest 
growth period since the Korean boom in the early 1950s. 

High oil prices and improved terms of trade contributed to 
record-high surpluses on the current account balance. Much of 
the oil income went to the government either through taxation 
or direct ownership in the oil fields and businesses. Most of 
the income was saved and invested worldwide through the 
Government Pension Fund - Global. When the crisis hit, the 
Norwegian public finances were in better shape than in any 
other OECD country. 

Banks and other lenders had increased lending heavily to both 
the corporate sector and households during the growth period, 
making the banks increasingly dependent on international fund-
ing to fill the widening gap between loans and deposits. When 
the crisis emerged, every third krone lent from Norwegian banks 
was financed abroad. The difference between money market 
rates and central bank and government interest rates started 
to widen in August 2007, making funding more expensive for 

Effects of the financial crisis on the 
credit situation and the financial 
institutions in the USA and Norway

Nils Terje Furunes, Group Corporate Economist, DnB Nor
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the banks. The bankruptcy of Lehman Brothers on September 
15, 2008 resulted, inter alia, in a liquidity squeeze. It became 
impossible or prohibitively expensive to obtain funding from 
financial markets. The funding problems of the Norwegian 
banks were (and still are) greatly relieved by different measures 
from Norges Bank (the Norwegian central bank). For example, 
the banks are able to swap relatively secure, but not very 
liquid, housing loans for more liquid government securities 
(Treasury bills and bonds) from Norges Bank for a period up 
to five years. These securities can be sold or used as collateral 
when raising funds. 

Loan losses and other losses have increased somewhat in 
Norwegian banks, but have not created major problems for 
most Norwegian financial institutions - so far. Banks and 
other financial institutions had improved their capital base 
and credit routines greatly since the banking crisis in the 
early 1990s. Even if losses increase substantially over the next 
few years, this will probably pose no threat to the survival of 

most Norwegian financial institutions. The major concern 
now is that the banks may become much more restrictive in 
their lending practices (and this has already occurred) and 
thereby aggravate the problems in the economy. Therefore, 
the Norwegian government has introduced new measures to 
increase the banks’ capital base in order to enable them to 
grant new loans and do business as usual.

US Treasury secretary Timothy Geithner has announced new 
“rules of the game” to make sure the financial system is tightly 
enough regulated to prevent it from once again threatening the 
entire economy. His aim is to replace the present five regulators 
of different parts of the US financial system with a single systemic 
regulator for participants in the financial system. It is interesting 
to note that such a system was introduced in Norway after the 
banking crisis, with the merging of different regulators into the 
Financial Supervisory Authority of Norway. This might partly 
explain why the Norwegian financial institutions hitherto have 
weathered the crisis far better than their US peers.
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Meeting the challenge  
of the current financial crisis
Managing risks and capitalising on opportunities

The world has changed – and changed abruptly. The global 
economy was stable and benign for some years, with strong 

growth, low inflation, favourable interest rates, easy liquidity 
and positive consumer sentiment. But the current crisis has 
shaken the financial markets, undermined the confidence of 
consumers and investors, and caused enormous financial 
damage everywhere. We have identified seven key steps that 
will help you position your company to navigate rough waters 
and emerge successful. 

1. Develop and maintain a robust financial forecast: Sound 
financial management depends on timely and accurate 
cash flow projections. Leading companies have a clear 
image of where they are heading and follow closely any 
variation of both cash flow and forecast earnings. Not 
having good forecasting processes in place can compromise 
a company’s success, especially in the recession period 
many countries are currently facing. As part of your busi-
ness strategy, it makes sense to include robust financial 
forecasting processes and capitalize on the opportunities 
created by better insight on the company’s cash needs.  

2. Identify key forecast risks and develop appropriate 
responses: There should be a clear understanding 
throughout the organization of the key risks affecting the 
company’s performance, and how these can have an impact 
on forecast earnings and cash flows. Once the risks are 
identified and their impact on forecasts acknowledged, it 
is possible to take proactive measures to manage them. 
Forecasting processes are also used to manage human 
resources, for example in workforce optimizing situa-
tions, taking into account future needs of the company.  

3. Ensure adequate sources of liquidity: The current financial 
crisis can impede access to sufficient sources of liquidity. 
Even sources with easy access may now be more reticent to 
provide financing. Every organization should make a thorough 
review of the possible scenarios and have a plan ready to 
mitigate risks related to forecast deviations. It is a sensible 
way for the company to be more flexible when dealing with 
the volatility in financial markets and the general marketplace. 
 

4. Drive efficiency in working capital processes: By far, the 
best source of liquidity and the cheapest financing comes 
from working capital reduction. Tighter control on receivables, 
payables and inventory management may also result in 
lower operating costs and improved forecasting accuracy.  

5. Aggressively manage costs: Reducing costs is a recognized 
method for improving a company’s financial results. Process 
improvements and better use of technology have helped many 
organizations to manage their costs in more effective ways.  
 

6. Exercise discipline in capital investments: After hav-
ing implemented measures to control overcapacity, an 
organization is beginning once again to engage in new 
investments. As a consequence of the financial crisis, it is 
particularly important to review existing investment plans 
and identify investments no longer likely to be profitable.   

7. Assess and monitor credit exposures throughout the value 
chain: The financial crisis has also brought along increased 
credit exposure related to commercial transactions, as 
well as financial counterparts. Many financial institutions 
have recently revised credit limits and credit policies and 
require additional collateral. In order to maintain control 
over everyone in your supply chain, you should also review 
Standard and Poor’s credit rating assessments of insurers, 
including separate ratings and comments on the enterprise 
risk management practices of individual insurers. 

If your company is already in a crisis or expects to face difficult 
times ahead, your focus should be on generating cash – by 
safeguarding your existing assets, reducing your costs and 
selling assets – in an effort to stabilize the organization. But if 
your company is in a strong financial position, then you should 
be keeping an eye on the horizon for potential opportunities. 
Despite the current turmoil, this could well be a good time to 
address structural issues within your company, or to execute 
the strategic transaction you have long been considering – and 
do so on very favorable terms. 

Hildegunn Naas-Bibow, Partner  
Advisory Services 
Petter Vold, Partner & Leader 
of Advisory Services 
PricewaterhouseCoopers
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GE is renowned for it’s commitment to build leaders and 
invest in human recourses. 

At the Norwegian branch of GE Money Bank, HR leader Agnes 
Johansen is taking employees on an inner journey to make them 
better lead themselves in challenging times. 

As businesses struggle to navigate the unpredictable waters 
of the current economic vortex, so do employees. The HR 
function can take the lead to motivate employees to manage 
more with less, claims Johansen.    

Many employees struggle to find motivation and inspiration 
in times of cost cutting, re-organization and downscaling. 
Insecurity and uncertainty among staff can paralyze businesses 
that have become accustomed to fast growth and expansion. 
Employee motivation must take on a new form in the difficult 
times many companies are facing, explains Johansen. 

At GE Money Bank, mid-managers are being equipped with a 
new set of leadership tools, though keeping much of the old, 
in order to build motivation among staff and ultimately help 
adjust the course of the business.

Self motivation
“At the core of any accomplishment lays motivation,” explains 
Johansen. “In times of plenty motivating people is easy. But what 
makes you motivated not just to go to work, but to perform your 
best even in challenging times? The answer really lies within 
each and every employee. Mid managers at GE Money Bank 
will be trained to find that self motivation both for themselves 
and their subordinates.” 

“We will reallocate our HR resources and give priority to this 
field in the coming months,” says Johansen. “Employees will 
be given the opportunity to take part at events, work shops 
and individual coaching sessions, to become conscious of 
their own motivation.”

Clear goals 
“Now more than ever is goals setting key. Every individual 
should be given a clear, ambitious and achievable goal. This 
is not new, but we are particularly careful about the process in 
the current environment,” says Johansen. “Over the course of 
the year we will measure to what extent the goals have been 
achieved. The point isn’t just to achieve, it also gives a sense 
of direction and meaning – a framework people can relate to. 
That in it self is a motivating factor.”

Time for change
“These are times to make incremental innovations and improve-
ments to products or processes. I see the HR-function as a 
strong driver and provider of change. As an HR leader it is my 
task to give people the right tools to make those innovations 

happen. This is another key area to which we will give priority 
this year. Many of our employees will go though training in 
order to become change agents – leaders of change. This will 
enable us to make improvements at different levels of the 
organization and give people the motivation to keep going.” 

Build the future
Survival is not enough. It is difficult to create an image of 
a common future if focus is on survival alone. The painful 
changes many companies and employees are going through 
can become meaningful if change is made with an ambition to 
position the company for growth once the market conditions 
improve. “Being part of GE we have a great advantage in that 
change really is part of our DNA,” says Johansen. “Sometimes 
it can be painful, but there is an expectancy and acceptance 
among the people who work here that change is the natural 
order of things.”

Image of success
“My image of success is when every employee looks forward 
to going to work, knows what to do and feels secure about 
their place in the company. Then results will come in the 
form of happy customers and a healthy business positioned 
for future growth.”

Agnes Johansen, HR Leader, GE MoneyBank

Leading in
challenging times
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State of the venture capital industry 
– a rising cash problem

According a US National Venture Capital Association 
survey of venture capitalists’ predictions for 2009, 92 % 

of those polled said that the amount of venture capital invested 
in start-up companies would slow in 2009. They were right! 
The world economic conditions have changed the investment 
and venture environment significantly.

US venture capital investments sank 61% in Q1 2009, dropping 
to the lowest level in 12 years. VC investments totaled $3 bln 
in Q1 2009, according to PricewaterhouseCoopers, the US 
National Venture Capital Association and Thomson Reuters. 
In Q1 2008, investments totaled $7.74 bln. This is the lowest 
quarterly level of venture investments since Q1 1997, when 
they totaled $2.96 bln. 

Only financial services had venture investment grow in the first 
quarter. The sector pulled a 26 % jump. Software companies 
garnered the biggest chunk of venture money in Q1 but still 
down almost 56 % by dollars and 45 % by deals compared with 
last year. Companies with business models dependent upon 
the Internet, as well as biotechnology and medical devices, 
suffered. The clean technologies sector was even worse with 
dollar investment down 84 % compared to last quarter. 

This is the lowest level of venture investment in clean tech 
since 2005, a fact that may seem unusual in light of the strong 
support the sector is receiving from the administration of US. 
President Barack Obama. However, we do not believe this to 
be a trend. A number of deals are started, but it’s taking longer 
to get them done and they are likely to be closing in the third 
quarter. Investments in solar and biomass deals tend to be very 
big. A couple of deals in a quarter can make a huge difference 
when they are typically big numbers. In perspective, we believe 
that the most likely early beneficiary of a turnaround in the 
economy will be this sector. 

So what is going on? There was a time when venture capital 
partners used to say that venture investing is unaffected by the 
overall economy, because it takes five to ten years to realize 
returns in startup investments. Nobody’s saying that anymore. 

The most pessimistic forecasters say that the burst of the credit 
bubble and the resulting recession is going to be long and tough. 
It is quite likely that several venture-backed companies, and 
even venture capital firms, will fail as a result. The returns from 
venture capital investments will likely decline over the long term. 

Of course, any investment depends upon venture capitalists 
getting new money from limited partners, or similarly, those 
who invest in their funds. It is a fact that the financial crisis 
is hurting big investors that have traditionally sustained the 
venture capital industry. Large institutions, such as pension 
funds, financial institutions (including some banks) and other 
endowments give money to venture firms, which turn around 

and make bets on startups. Increasingly, though, some of these 
institutions are having trouble meeting their commitments to 
VC firms. In addition, many private and angel investors have 
disappeared and deal-funding has slowed down. This means 
that fewer will invest this year and next year and it is harder for 
venture firms to raise money.  Europe might be struggling less 
than the US; however it is likely that the worst of the cash-call 
problems may not be seen for a few months yet.

As we speak, however, conditions are ripe for a broader resur-
gence of venture activity. There are plenty of great companies 
to finance. There’s no shortage of innovation and hard times 
often have a positive impact on the companies seeking capital. 
The current market demands that you cut back, get lean, and 
show that your company can use your existing and new capital 
wisely to reach profitability and take market share. These are 
typical times when the best ideas are getting funded but the 
marginal ones are not.

In general, we expect that instead of making many new invest-
ments, VCs will use their cash for inside rounds to fund their 
top performing portfolio companies that have the greatest 
likelihood of success. A significant number of the smaller 
venture firms will probably make few or no new investments in 
2009, and some will be gone in the next two years. That said, 
venture capital investments will turn around at some point. 
VCs are in business to invest money, and will look to their new 
companies to support their return on investment - from the 
new investment itself and in synergy with their other portfolio 
companies. We are carefully optimistic for the future. The best 
news I can offer today is that the forecasters don’t have any 
better insight into the future than the rest of us. 

Thomas Due, Partner & Head of Venture Finance, VentureLab 
Corporate Finance
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Henrik Ibsens gate 100 l P. O. Box 2944, Solli l NO-0230 Oslo, Norway

Telephone: +47 23 27 27 00 l Fax: +47 23 27 27 01

Internet: www.raeder.no l E-mail: post@raeder.no

Ræder is a full service law fi rm providing legal 

and strategic advice to international and 

domestic   clients within all areas of business law.

Please feel free to contact us via:
Carl Garmann Clausen, partner, admitted to the Norwegian and New York Bar, mail: cgc@raeder.no

Erik Aasland, associate, admitted to the New York Bar, mail: eaa@raeder.no

■ International business transactions

■ Corporate and Securities law

■ Tax

■ Real property

■ Labour law

■ Municipal law

■ Restructuring & Insolvency

■ Intellectual property

■ Inheritance & probate

■ Trusts & Estates

■ Norwegian/US relations

■ Competition law

■ Maritime, offshore construction

■ Insurance

RÆDER

LAW FIRM

Our main areas of practice include:

Oslo Stock Exchange, OBX
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At this time, both employers and employees 
talk about flexible solutions aimed at saving 

jobs and businesses. The Swedish Union of Metal 
Workers (IF Metall) recently negotiated a new 
agreement with the large employer organizations 
where a combination of education schemes and 
temporary lay-offs gives short-term reduction of 
costs. Scandinavian Airlines’ management and the 
pilots recently agreed to reduced wages and less 
favorable pension benefits, presumably in return 
for keeping their jobs.  

But, in order to retain employees and lower costs, 
why not launch share saving programs or other 
share-based instruments to employees instead? 
Such programs can be designed to push labor 
costs forward and motivate employees at the same 
time. Already in third quarter of 2008, Norwegian 
Air Shuttle offered rebated shares to employees 
in exchange for voluntary cuts in salary, with high 
participation as a result. The company cuts costs 
in the short run and employees are given a possible 
up-side by gaining shares at a time when share 
prices are low.

Change of behavior by involvement
Share-based payment has the unique ability to 
change behavior and attitude. Carefully designed 
programs, accounting for company size, industry 
segment, type of personnel etc., can include and 
thereby involve all employees. By having parts of 
the salary as share-based payment, employees 
gain a natural self-interest in understanding how 
the company creates value and how he/she can 
contribute to increase revenue and reduce costs.

The financial crisis has partly been blamed on 
business managers’ greedy and risky behavior for 
own personal gain. We think it is fair to say that the 
designers of poorly balanced incentive programs 
are equally or even more to blame. 

As most companies are fighting the battle against the 
financial crisis, they risk making the wrong decisions; 
refraining from granting new share-based incentive 
plans at their annual general meeting this spring. A 
decision at an annual general meeting that no new 
share-based payment programs should be initiated 
would in our view be wrong and too populist. 

Norse Solutions has participated in developing 
share-based payment programs with voluntary salary 
cuts in exchange for shares / options which hopefully 
will increase in value over time. If an employee is 
faced with the choice of being laid-off vs. accepting 
a reduction in salary with a potential up-side if 
the company later succeeds, practical examples 
prove that most employees accept the latter. In our 
experience, employees are positive towards such 
schemes, partly because they are invited as owners, 

but also as such decisions demonstrate active and 
responsible ownership and long-term strategic 
planning by management and board/owners.

Building robust incentive programs
When building programs, the list of factors which 
the employer and owner(s) need to take into account 
is extensive;
•  Broad-based programs or only to a few key 

employees? By including all or almost all em-
ployees, the employer avoids creating an A- and  
a B-team. It is often better to grant to all, and  
rather differentiate between the various groups 
with respect to number/size of grant

• “Look to Europe for moderation in compensation”, 
  is often the refrain being used in the US 
  today. The trend is to introduce more performance- 
  based programs with performance-based grant 
  – and/or vesting conditions.
• Value creation should be easy to measure,  
 update, communicate and understand by all 
  parties involved (a visible and understandable 
  yardstick).
• Weighting the importance of internal and external 
  factors influencing the value creation measure 
 ments.
• Introduction of caps and breaks (barriers, rising 
  strikes and other tools) to box-in the maximum 
  gains (and losses) from a given program.
• Mid-life upgrades of existing programs; re-pricing, 
  same-value conversions, extension of vesting 
  and/or program life, etc.
• Evaluate all corporate accounting and finance 

Share-pay instead of increased salary?

Arne Peder Blix, CEO, Norse Solutions
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  consequences, including costs, effects, tax 
  implications (corporate and private), etc. prior 
  to grant.
• Legal implications.
• Administration of the program should be transpar- 
 ent and reliable. More common to involve third 
 party to ensure quality, reliability and objective- 
 ness.
• Political and reputation risks. 

Complex and powerful instrument
Combined, all these factors prove how complex 
share-pay is, and that incentive programs need to 
be fine-tuned. Last year’s media-frenzy related to 
poorly structured incentive programs granted in 
the period up to 2004 only proves how power-
ful an instrument share-based payment really is. 

Incentive programs must be analyzed thoroughly 
with valuations and simulations prior to launching 
programs which the company and its owners are 
to take responsibility for over the next years.  In 
addition, legal aspects related to tax, reporting, 
labor legislation, etc. are getting more complex. 
This requires qualified advisory services.

During the annual general meeting season of spring 
2009, many companies have had to make up their 
minds about what to do with share-based incentive 
programs going forward. 

Our message is that the best time to consider the 
use of share-based incentive programs and grant 
shares/options is during a depression. Many owners 
are negative toward further dilution, particularly so 

when the share price is low.  However, share-pay 
shifts focus and can contribute to changed attitudes 
and reduced cash flows in the short run. This might 
be just what your company needs at a time of crisis. 
If the company pulls through and later soars, is it 
not fair that the employees also benefit?

In today’s situation, share-based payment is an 
important, if not vital, instrument to contribute in 
turning the world economy toward detoxification, 
value creation, entrepreneurial thinking and optimism. 
As Sir Winston Churchill said “I choose to remain 
an optimist, because everything else seems rather 
pointless”.
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Future
Inventing the 

www.3M.no

For the sixth year, Great Place to Work Institute Norge published its list of the top 
ten large- (over 250 employees) and medium- (50-250 employees) sized greatest 
companies to work for in Norway. The survey is regarded as the most comprehensive 
of its kind around the world. This year 100 Norway-based companies and over 10,000 
employees participated.

The Institute describes a great place to work as a place, “where employees trust the 
people they work for, have pride in what they do, and enjoy the people they work with”.  
Their model of a great place to work can be explained in four simple dimensions: 
credibility, respect, pride and camaraderie. 

AmCham is proud to announce that four of our Patron Members have made the list for 
2009, three of them American companies. Microsoft Norge, SAS Institute, and Abbott 
contribute to three of the ten middle-sized firms on the list. Tandberg, a Norwegian 
Patron member, achieved the coveted number one spot on the large companies list.

Great places 
to work

Place Companies

Large companies

1 TANDBERG

2 FINN.no

3 Steria

4 Statkraft

5 Canon

6 Berg-Hansen Reisebureau

7 Storebrand

8 Adecco

9 Bertel O. Steen

10 Nikita

Medium-sized companies

1 Microsoft

2 SAS Institute

3 Webstep

4 Optimum

5 Cisco

6 UMOE Consulting

7 Kantega

8 Devoteam da Vinci

9 Abbott

10 PHARMAQ
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AmCham Golf Tournament
Thursday, August 21st , 2008 
Tyrifjord Golfklubb

 

  

 

On August 21st, members gathered at the extraordi-
nary setting of Tyrifjorden Golfklubb for AmCham’s 
annual US.Søderstrøm Cup. As in previous years, 
the generosity of the event’s corporate sponsors 
was impressive.  Team Google – consisting of Jan 
Grønbeck, Peter Jetzel, Gunnar Stavrum and Philipp 
Schindler – finished in first place, winning the coveted 
trip to New York, courtesy of Continental Airlines. 

Additional prizes were provided by AmCham mem-
bers, Grand Hotel, FMC Technologies, Google, Hard 
Rock Cafe and AmCham Norway.

Ambassador’s Reception
Thursday, September 17th, 2008
Villa Otium, Oslo

In the spirit of warm tradition Ambassador Whitney 
and his wife Mary Farnham Whitney hosted their an-
nual reception for AmCham members on September 
17th. The reception signifies the strong cooperation 
between the Embassy and AmCham Norway. 150 
guests were welcomed by AmCham’s Chairman, 
Gunnar Rødal, who thanked  the Ambassador for 
his continuous support throughout his three years 
as US Ambassador to Norway.  The Ambassador, 
in turn, emphasized the value of AmCham’s work in 

promoting the very important business ties between 
Norway and the US. 

The Ambassador’s Reception is one of the AmCham’s 
flagship networking events and an annual favorite.

ECACC Meets to Discuss Challenges,
Engagement and Value to Members 

The European Council of American Chambers 
of Commerce (ECACC) held its fall conference 
on October 12-15 in Istanbul, Turkey - the cross 
roads of Europe and Asia. More than 40 delegates 
from 28 AmChams met to share knowledge and 
best practices, and to discuss challenges facing 
businesses in 2009. 

Delegates also gathered for an exclusive reception 
hosted by US. General Consul Sharon Wiener at 
her beautiful residence overlooking the Bosphorus. 
The reception was organized by American Business 
Forum in Turkey (ABFT) and was attended by US. 
Ambassador Ross Wilson and members from both 
ABFT and TABA.

* Selected summaries

Past
events*

Jason Turflinger, Kristiina Helenius - MD AmCham Finland, 
US Ambassador Ross Wilson, Junnila Annukka – Finance 
& Membership Administrator AmCham Finland, Stephen 
Brugger – MD AmCham Denmark.
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US Election Gala – A Night to Remember

Thursday, November 4th

Grand Hotel, Oslo
Sponsored by:
Over 1000 AmCham executives, Norwegian politi-
cians and government representatives, US Embassy 
personnel, Republicans and Democrats Abroad, 
students, members of the diplomatic corps, report-
ers, and political enthusiasts gathered together at 

Oslo’s Grand Hotel to celebrate the grand finale 
of the longest presidential campaign contest in 
US history. The evening’s festivities reflected this 
enduring political battle, commencing at 20:00 and 
concluding at 09:00 the next morning.

US Ambassador Whitney co-presented at the onset of 
the evening together with his Norwegian counterpart 
in Washington D.C., Ambassador Strømmen, via 
Tandberg video-link. Throughout the evening, US 
state results rolled in via large television screens 
after midnight while the Monticello Society provided 
corresponding key election statistics.

At 05:00, local television crews frantically maneu-
vered for guest interviews and camera angles as CNN 
announced Barack Obama as the US President-elect 
amid passionate cheers by the several hundred 
remaining enthusiasts.

Later in the morning, a wave of fresh-faced guests 
joined Election Gala all-nighters for a buffet breakfast 
to mark the significance of the process that had 
just taken place. Among other keynote speakers, 
Mr. Thorbjørn Jagland, President of the Norwegian 
Parliament, congratulated guests and stated that 
the election had proven that “America is a vibrant 
Democracy, full of dynamism.”

Planning and preparation for this multifaceted 
event began at the AmCham offices in January. Our 
sincere thanks and gratitude go out to all of our event 
partners and sponsors. Through their combined 
efforts, our goal of bringing as many people as 
possible together on this special night – regardless 
of political orientation – was fully realized. It was 
truly a night to remember.

Thanksgiving Charity Dinner 
November 20, 2008
Akershus Festning, Oslo
Sponsors & partners:

“A big success.” “The best Thanksgiving dinner ever!” 
“The food was perhaps the absolute best that I can 
recall for Thanksgiving.”

As measured by member letters after this year’s 
Thanksgiving Charity Dinner, few were disappointed 
– or left Akershus Festning hungry – on the evening 
of Thursday, November 20th. 

This year’s event took place one week prior to the 
actual holiday – allowing more AmCham members 
to join the festive evening of thanks and support. 
Members and guests enjoyed turkey with stuffing, 
mashed potatoes and gravy, cranberry sauce, green 
bean casserole, and sweet potato casserole. Pumpkin 
pie rounded off the multi-helping meal with fine 
Fetzer wines served throughout the evening.

Between courses, respected Norwegian theologian, 
educator, and Conservative Party Parliamentarian Mr. 
Inge Lønning provided an enlightening account of the 
history and meaning of the American Thanksgiving 
tradition. Mr. Lønning also expressed his deep regard 
for strong US-Norway relations and contentedly 
noted the Prime Minister’s recommendation for 
Norway’s next jet fighter.

Dinner was followed by a raffle drawing for this year’s 
charity partner – Habitat for Humanity. Icelandair, 
together with Nordic Visitor, provided the grand 
prize of two tickets to New York along with a VIP 
stay in Iceland on the return trip.  ��Additional prizes 
were provided by AmCham members Amway, 
Gold’s Gym, Kraft, Moods of Norway, Radisson 
SAS Scandinavia, Strøm, Tine, Universal Pictures 
and Angela Amoroso.

Based upon raffle proceeds and the support of 
event sponsors Chevron and Iron Mountain, a 
donation of NOK 30 000 was awarded to Habitat’s 
representative, Mr. Willo Brock. The donation, in turn, 
will be used to help build a Houston-area home for 
a family in need.

AmCham/ US Commercial Section’s Holiday 
Reception

Thursday, December 11th
US Embassy, Oslo

True to tradition, AmCham and the US Commercial 
Section hosted a joint Holiday Reception at the US 
Embassy in Oslo. Over 100 people joined the event, 
and they all enjoyed a variety of Christmas tapas 
and fine American wines.

Business After-Hours – Moods of Norway

Tuesday, January 27th
Moods of Norway store, Akersgata, Oslo

The response was overwhelming when AmCham 
and Moods of Norway invited AmCham members 
to a Business After-Hours in Mood’s flagship store 
in Akersgata. After a presentation of the Moods’ 
fun-loving concept and information about their US 
launch, guests enjoyed traditional Norwegian waffles, 
American wine and shopping at reduced prices. 

AmCham/ Stavanger Chamber of Commerce 
Wine Tasting

Thursday, January 29th

Rosenkildehuset, Stavanger
Sponsored by: 

To mark Vinmonopolet’s focus on American wines 
in January, AmCham, together with the Stavanger 
Chamber of Commerce and Icelandair, invited 
members to a wine tasting in Stavanger. The guests 
were served authentic American chili while listening 
to a presentation by etiquette expert Reidar Helliesen. 
He spoke about everything from using the right wine 
glasses and cork screws to properly storing and 
preserving wine. Chef and US wine expert Craig 
Whitson talked about American wines before the 
wine tasting commenced. The importers present 
were Haugen Gruppen (Robert Mondavi), Strøm 
(Fetzer and Bonterra)/Bibendum (Ravenswood) 
and Wine Tailor (Sonoma, La Cruz).  
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Hess Norge AS, Hinna Park, blokk B
Jåttåvågveien 7, PO BOX 130, 4065 Stavanger

A world of
opportuNitieS
Hess Corporation is a global, independent energy company. We’re involved in exploring, developing and producing 
oil and natural gas world wide in West and North Africa, South East Asia, the Caspian Sea, the Gulf of Mexico and in  
North West Europe and with operations in 18 different countries. The Norwegian Continental Shelf lies very much in the 
heart of the production business. Hess Norge is a true veteran of Norway’s oil industry – established in Stavanger back in 
1965.  Today, Hess Norge is a partner in the oil-producing fields Valhall, Hod and Snorre as well as the Snøhvit LNG project.  
In addition we are partner in exploration licenses in the Norwegian and Barents Seas.

Annual General Meeting & Dinner

Thursday, March 26th

Grand Hotel, Oslo
Sponsored by: 

New and sustaining members, government repre-
sentatives and special guests gathered at Oslo’s 
Grand Hotel to learn about past and future AmCham 
initiatives and to hear from key leaders, including:

•	 Mr. Darren Jacobs, Vice President & Country 
Manager, AIG Norway

•	 Mr. Per-Kristian Foss, First Deputy Chairman, 
Conservative Party

•	 Mr. Johan H. Andresen, Owner & CEO, Ferd
•	 US Ambassador Benson K. Whitney

Ambassador Whitney received a standing ovation 
upon the conclusion of what would be his final formal 
address to members as acting Ambassador ahead 
of his June departure.

AmCham’s six new Board of Director nominees 
were approved by members, marking a significant 
expansion of industry representation within the Board.

Immediately following the AGM, guests were 
welcomed to a pre-dinner reception with fine 
California wines. An expressly prepared meal fol-
lowed – complete with American specialty dishes.
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For over 110 years our clients have trusted us with their most valuable 
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AmCham is about deriving the maximum value and getting the 
most out of your companies’ commitment to doing business in 
Norway. AmCham offers extensive and credible connections 
in the political and business arenas. You can use this network 
to connect, communicate and stay on top of specific issues 
that impact your business - and to be heard on those issues. 
AmCham’s strong international company base broadens the 
business community’s perspectives, interests and actions. 
Through AmCham, companies work together to make a 
difference across borders and sectors. 

PATRON CORPORATE

Unlimited executive-level company representatives 
within AmCham mailing list

Up to three executive-level company representatives 
within AmCham mailing list

Invitation to all AmCham events – including special 
Patron-level gatherings

Invitation to standard and, when possible, special AmCham 
events

Priority treatment of requests for assistance and in-
formation

Corporate profiling

Regular profiling of company within AmCham publications Company listing in annual yearbook

Corporate profiling on AmCham website (logo & opera-
tions description)

Facilitation of member-to-member mass communications 
one time per year (printed materials only)

Guidance of AmCham event and lobbying initiatives Access to AmCham corporate information

Facilitation of member-to-member mass communications 
up to four times per year (printed materials only)

Unrestricted access to continually updated AmCham 
member and US Company lists

Unrestricted use of AmCham’s downtown Oslo confer-
ence facility

Who can join?
Membership is open to both major corporations and small 
businesses that share a common interest in the mission 
of AmCham. It is a company membership open to your 
management team. 

Why join?

AmCham Norway 
offers two levels of membership:



Total’s Pazfl or project off Angola represents yet another fi rst
for FMC Technologies: It’s the fi rst deepwater development
based on full-fi eld gas/liquid separation at the mudline.
Three vertical separation systems make it feasible to extract
heavy, highly viscous oil economically from deep Miocene
reservoirs. And that’s only the beginning. Explore the ex-
traordinary potential of our subsea technology with a tour
of four FMC projects in four different deepwater basins.
Visit us now at fmctechnologies.com/subseaseparation.

Total’s Pazfl or project off Angola represents yet another fi rst
for FMC Technologies: It’s the fi rst deepwater development
based on full-fi eld gas/liquid separation at the mudline.
Three vertical separation systems make it feasible to extract
heavy, highly viscous oil economically from deep Miocene
reservoirs. And that’s only the beginning. Explore the ex-
traordinary potential of our subsea technology with a tour
of four FMC projects in four different deepwater basins.
Visit us now at fmctechnologies.com/subseaseparation.

In subsea separation
we’re doing what’s

never been
done before.
Again.

www.fmctechnologies.com

© 2009 FMC Technologies. All rights reserved.
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Patron Members

3M Norge
Abbott Norge
AIG Europe
Amway
BearingPoint
Burson-Marsteller
BW Gas
Chevron Norge
Citigroup Norway
Clear Channel
Coca-Cola Drikker
ConocoPhillips Norge
CSC Norge
Det Norske Veritas
DLA Piper
DnB NOR
Eli Lilly Norge
Eiendomsspar
Expert Reiser
ExxonMobil
Fast Search & Transfer
FMC Technologies
GE Healthcare
General Motors Norge
Honeywell
Iron Mountain
Janssen-Cilag
Lockheed Martin
Manpower
Marathon Petroleum Norge
McDonald’s Norge
Microsoft Norge
Moss Maritime
MSD Norge
Nordic American Group
Petroleum Geo-Services
Pfizer Norway
PricewaterhouseCoopers 
SAS Institute
Schering-Plough
StatoilHydro
Tandberg 
Tine
Universal Pictures Norway
Verizon Norway
Wyeth

Corporate Members

20/20 Communications
Accenture
AccountOnIt
Acergy Norway
Adams Express
Advokatfirma Flod
Advokatfirma Selmer
Advokatfirma Steenstrup Stordrange
Advokatfirmaet Tøtdal
Aims International Norway
Air Products
AirSped
Aker
American Car Club of Norway
American College of Norway
American Express Company
Anixter Norge
Aon Grieg
Arcus
Arvid Nordquist Norge
Ashland Norge
Automotive Services
Avis Bilutleie
AWilhelmsen Management
Baxter
Bergheim Drammen
Best Company
BI Norwegian School of Management 
Bibendum
Bionor Immuno
Bristol-Meyers Squibb
BSFA
Business Account Development
Capgemini Norge
Cargo Partner Removals
Chrysler Norge
Clarion Hotel Royal Christiania
Colliers International
Comperio
Computer Associates Norway
Connectum Capital Management
Continental Airlines
Cytec
Deloitte Advokatfirma
Doorway to Norway
Dunbar Harder
Ericsson
F&B Kommunikasjon
FineArt
Fjell og Fjord Mat
Foster’s Norway

Frisør Service
Føyen Advokatfirma
Gambit Hill & Knowlton
GE Capital Bank 
Geelmuyden.Kiese
Global Refund Norge
Gold’s Gym Scandinavia
Google Norway
Grand Hotel
Hard Rock Cafe Oslo
Haugen-Gruppen
Hess Norge
Hewlett-Packard Norge
Holland & Knight
HRG Nordic
Höegh Autoliners
Høyskel & Wennevold
IBM
Icelandair
Ingersoll-Rand
Innovasjon Norge
Intergraph Norge
International Herald Tribune
Jaeger International
Jiffy International
Jotun
Kongsberg Defence & Aerospace
Korn/Ferry Futurestep
KPMG
Kraft Foods Norge
Kvale & Co. Advokatfirma
Lange Sales
Laticrete Norge
LB Consult
Lærdal Medical
Majortrans Flytteservice
Mercer
M-I SWACO Norge
Monster Worldwide Norway
Moods of Norway
Motorola
NAI First Partners
NattoPharma
Nordic Visitor
Norges Varemesse
Norse Solutions
Northzone Ventures
Norwegian Machinery 
       Dealers Association
Norwegian Ship Owners’ Association
Opera Software

Oracle
Oxoil
Pareto Forvaltning
Parker Hannifin
PepsiCo Nordic Norway
Podium Wines
Premiere Global Services
Questback
Radisson SAS Scandinavia Hotel
Reiten & Co. 
Ræder Advokatfirma
Sabra Tours
Sara Lee
SeaMetric International
Segway Norway
Simonsen Advokatfirma
SINTEF
Smartcom:tv
SMG International
Sprint International
STM Norway
Strøm
Sun Microsystems
Telenor
The Arctic Challenge
The Performance Group
Thon Hotels
Tornado Adventures
Total E&P Norge
Trigcom
Umoe Mandal
US.of Norway
VentureLab
Verdane Capital Advisors
Wara Consulting
Willis
Winetailor

AmCham Membership
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Members by Industry
Accounting/Financial (16)
AccountOnIt
American Express Company
BSFA
Citigroup Norway
Connectum Capital Management
DnB NOR
GE Capital Bank
Global Refund Norge
KPMG
Norse Solutions
Northzone Ventures
Pareto Forvaltning
PricewaterhouseCoopers
Reiten & Co.
Venture Lab
Verdane Capital Advisors

Advertising/PR (7)
20/20 Communications
Burson-Marsteller
Clear Channel
F&B Kommunikasjon
Gambit Hill & Knowlton
Geelmuyden.Kiese
Wara Consulting

Airline/Travel (8)
Avis Bilutleie
Continental Airlines
Expert Reiser
HRG Nordic
Icelandair
Nordic Visitor
Sabra Tours
Tornado Adventures

Automobile/Transport (6)
American Car Club of Norway
Automotive Services
Chrysler Norge
Bergheim Drammen
General Motors Norge
Segway Norway

Chemicals (3)
Cytec
Jotun
Laticrete Norge

Defense/Security (3)
Kongsberg Defence & Aerospace
Lockheed Martin
Nordic American Group

Delivery/Relocation (6)
Adams Express
AirSped
Cargo Partner Removals
Doorway to Norway

Majortrans Flytteservice
US.of Norway

Education/Research (3)
American College of Norway
BI Norwegian School of Management 
SINTEF

Employment/Exec. Search/HR (6)
Aims International
Jaeger International
Korn/Ferry Futurestep
Manpower
Monster Worldwide Norway
The Performance Group

Energy (10)
Chevron Norge
ConocoPhillips Norge
ExxonMobil
FMC Technologies
Hess Norge
Marathon Petroleum Norge
Oxoil
Petroleum Geo-Services
StatoilHydro
Total E&P Norge

Engineering/Construction (6)
Acergy Norway
Aker
Honeywell
Ingersoll-Rand
Moss Maritime
Umoe Mandal

Entertainment & Lifestyle (8)
Best Company
Fineart/Kunstklubben
Frisør Service
Gold’s Gym
Moods of Norway
SMG International 
The Arctic Challenge
Universal Pictures Norway

Food & Beverage (15)
Arcus
Arvid Nordquist Norge
Bibendum
Coca-Cola Drikker
Fjell & Fjord Mat
Foster’s Norway
Haugen-Gruppen
Kraft Foods Norge
McDonald’s Norge
PepsiCo Nordic Norway
Sara Lee
Podium Wines
Strøm

Tine
Winetailor

Health (13)
Abbott Norge
Amway
Baxter
Bionor Immuno
Bristol-Meyers Squibb
Eli Lilly Norge
GE Healthcare
Janssen-Cilag
Lærdal Medical
MSD Norge
Pfizer
Schering-Plough
Wyeth

Hotel/Restaurant/Conference (6)
Clarion Hotel Royal Christiania
Grand Hotel
Hard Rock Cafe Oslo
Norges Varemesse
Radisson SAS Scandinavia Hotel
Thon Hotels

Industrial Equipment (7)
3M Norge
Air Products
Anixter Norge
Jiffy International
MISWACO Norge
Norwegian Machinery Dealers As-

sociation
SeaMetric International

Insurance (3)
AIG Europe
Aon Grieg
Willis

IT/Computer Equipment (20)
CA Norway
Comperio
CSC Norge
Fast Search & Transfer
Google Norway
Hewlett-Packard Norge
IBM
Intergraph Norge
Iron Mountain
Microsoft Norge
Opera Software
Oracle
Parker Hannifin
Premiere Global Services
Questback
SAS Institute
Smartcom:tv
STM Norway

Sun Microsystems
Tandberg

Legal (12)
Advokatfirmaet Flod
Advokatfirma Selmer
Advokatfirma Steenstrup Stordrange
Advokatfirmaet Tøtdal
Deloitte Advokatfirma
DLA Piper
Dunbar Harder
Føyen Advokatfirma
Holland & Knight
Kvale & Co. Advokatfirma
Ræder Advokatfirma
Simonsen Advokatfirma

Management Consulting (9)
Accenture
BearingPoint
Business Account Development
Capgemini
CSC Norge
Innovation Norway
Lange Sales
LB Consult
Mercer

News/Media (1)
International Herald Tribune

Property/Real Estate (3)
Colliers International
Eiendomsspar
NAI First Partners

Shipping (7)
AWilhelmsen Management 
Ashland Norge 
BW Gas
Det Norske Veritas
Høyskel & Wennevold
Höegh Autoliners
Norges Rederiforbund

Telecommunications (6)
Ericsson
Motorola
Sprint International
Telenor
Trigcom
Verizon Norway



IBM, the IBM logo and ibm.com are trademarks of International Business Machines Corporation, registered in many jurisdictions worldwide.
A current list of IBM trademarks is available on the Web at “Copyright and trademark information” at www.ibm.com/legal/copytrade.shtml. 

On a smarter planet,
the question isn’t what can we do.
The question is what will we do? 
Let’s build a smarter planet.
ibm.com/think
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3M

3M is a diversified technology 
company with a worldwide pres-
ence in a number of markets: 

Display and Graphics, Electronics, Electrical, Tele-
communication, Health Care, Safety, Security and 
Protection, Transportation Industry, Manufacturing 
Industry, inclusive Oil & Gas and Food & Beverage, 
Office, Home and Leisure. 3M has operations in 
more than 60 countries and sales in 200 countries. 
The company employs more than 75,000 people. 
In Norway, 3M is located at Skjetten and employs 
130 people. 3M Norway achieved a total sales 
revenue of 555.3 million NOK in 2008.

Abbot Norge 

Abbott is a global, broad-
based health care 
company devoted to the 

discovery, development, manufacture and market-
ing of pharmaceuticals and medical products, includ-
ing nutritionals, devices and diagnostics. The 
company employs more than 72,000 people and 
markets its products in more than 130 countries. 
As the 9th largest pharmaceutical company in the 
world, the heart of their operation is within phar-
maceuticals as well as intravascular intervention, 
diabetes care, laboratory diagnostics, molecular 
diagnostics, pediatric and adult nutrition as well as 
ophthalmology. Abbott Norge AS is a wholly owned 
subsidiary of Abbott Laboratories and employs 93 
people in Norway. 
In Norway, Abbott is active in the areas of marketing, 
sales and clinical research of pharmaceuticals, labora-
tory diagnostics, diabetes care and intravascular 
intervention. Abbott Norway is a top 10 company 
on the Great Place to Work survey in Norway.

AIG Europe

AIG Europe S.A. has operated in 
the Norwegian market for more 
than 25 years. They focus on 
delivering market leading insur-

ance products and solutions to their Norwegian 
customers. Today, AIG counts over 85% of Euro-
pean FT500 companies as their customers as well 
as many other businesses and individual consum-
ers. As a member company of American Interna-
tional Underwriters (AIU), AIG is able to service 
Norwegian customers in more than 130 countries 
and jurisdictions around the world.
 In a 2009 survey of over 400 Chief Financial Of-
ficers and Insurance Buyers, Euromoney Magazine 
ranked AIU as the “Top Insurance Provider in the 
World” and accredited their Norwegian operation 
as Best for Claims Resolution, Best for Innovation, 
Best for Pricing, Best for Product Range and Best 
Overall Insurer.

Amway

Amway™ was founded in 
1959 and is a leader in the 
global Direct Selling indus-

try. More than 3.6 million Amway Business Own-
ers distribute high quality, Amway brand products 
around the world.  Today, Amway offers over 500 
exclusive products and services, a state-of-the-art 
global ordering and distribution network and five 
decades of experience.  Amway’s extensive prod-
uct portfolio covers a wide sector of lifestyle needs 
and has two main focuses: Health and Beauty, which 
includes all lifestyle solutions for skin care, and 
every day Consumable Products for the family and 
home. In 2009, Amway celebrates its 50-year 
anniversary and, in addition, Amway Scandinavia 
celebrates its 10-year anniversary.

Bearing Point

BearingPoint is a leading management 
and technology consulting company 
serving prominent companies and 
public sector organizations in the 

Nordics – and throughout the world. BearingPoint 
helps clients solve their most pressing business 
challenges by implementing innovative and custom-
ized solutions that create a competitive advantage. 
In Norway, BearingPoint is focused on the following 
solutions: Operational Excellence, Business 
Model Transformation, Growth Through Innovation. 
BearingPoint’s dedicated and passionate consultants 
bring a unique combination of management and 
technology experience and skills to the table. The 
company is committed to helping clients become 
more successful by realizing both short- and long-
term results that affect the bottom line.

Burson Marsteller

With 93 offices in 57 countries, Burson-Marsteller 
is present on all continents of the world. The com-
pany’s approximately 2000 consultants fre-
quently work together on projects. When it is 
beneficial for the customer, Burson-Marsteller 
conjoins project-teams across borders or initiates 
some of its (and the world’s) finest experts in 
consultancy.
Burson-Marsteller’s primary focus is sharing compe-
tency, experience and knowledge which are executed 
through an extremely extensive, international prize 
winning intranet. In Norway, there are more than 
40 employees at the main office in Oslo. 

BW Gas

BW Gas is listed on the Oslo stock 
exchange and is a global provider of 
gas marine transportation services. 
The company is the worlds largest 

owner and operator of LPG (liquefied petroleum 
gas) carriers and one of the largest owners and 
operators of LNG (liquefied natural gas) carriers. 
Bergesen employs around 1,560 people globally, 
with around 160 employed at the company’s head 
office in Oslo, Norway. A strong financial position, 
vast experience and in-depth maritime expertise 
combined make BW Gas an attractive business 
partner.

Chevron

Chevron is the second-largest inte-
grated energy company in the United 
States. Headquartered in California, 
Chevron conducts business in ap-

proximately 180 countries in every aspect of the 
oil and natural gas industry, including exploration 
and production, refining, marketing and transporta-
tion, chemicals manufacturing and sales, and 
power generation. Chevron has more than 59,000 
employees worldwide. In Norway, Chevron par-
ticipates in the Draugen Field and exploration li-
censes in the Norwegian Sea and the Barents Sea.

Citigroup Norway

Citi has had a presence 
in Norway since 1973 

and today employs 95 people. The firm’s corporate 
bank provides a full range of corporate and invest-
ment banking services to the largest Norwegian 
corporations, financial institutions and to the 
public sector. Citi serves the needs of consumers 
through Citibank. Citi is the leading global financial 
services company, and has approximately 200 
million customer accounts and does business in 
more than 140 countries. The history of the bank 
dates back to the founding of Citibank in 1812, Bank 
Handlowy in 1870, Smith Barney in 1873, Banamex 
in 1884 and Salomon Brothers in 1910.

Clear Channel

Clear Chan-
nel is Nor-

way’s largest player in outdoor advertising. Clear 
Channel Norway advises county administrations 
to establish public services for the right to use 
advertisements on county properties. Such proper-
ties can involve advertisements on public restrooms, 
environmental-friendly bikes, bus shelters, NSB and 
malls. 
 In 2008, Clear Channel renewed a contract with 

Patron Members
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large mall owners Thon and Amfi. Clear Channel 
offers digital network in 21 of the largest malls in 
Norway, and reaches about 1,8 million people per 
week. The concept is a 3-screens soulution, where 3 
screens are placed together as one. This gives many 
opportunities to the creative process.
At the national airport, Oslo Gardermoen, Clear 
Channel offers the same screen concept, in addition 
to traditional advertising spaces. 20 million people 
are estimated to travel through Gardermoen in 2009.

Coca-Cola Drikker 

The Coca-Cola Company (TCCC) is 
the world’s largest manufacturer of 
non-alcoholic beverages. Worldwide, 
TCCC has more than 400 different 

products. The most well-known being: Coca-Cola®, 
Fanta® and Sprite®, which are the most sold bever-
ages in the world.  Coca-Cola Drikker AS (CCD) 
was established in 1996, and is today 100% owned 
by the TCCC. In Norway, the Coca-Cola product 
range extends to Chaqwa hot drinks, Burn energy 
drinks and Bonaqua Silver mineral water in addition 
to Coca-Cola®, Coca-Cola zero®, Coca-Cola light®, 
Fanta®, Fanta Free®, Sprite®, Sprite Zero®, Tab X-tra®, 
Bonaqua®, MER®, Kuli® and Powerade®. The main 
office and soft drink production plant is located in 
Lørenskog, outside Oslo. The company cooperates 
with the breweries Hansa Borg, Mack and Telemark 
Kildevann, that produces some of the TCCC products 
in the different regions of Norway. Approximately 
70 % of the soft drink volume is manufactured in 
Lørenskog, and in 2008 close to 45% of the prod-
ucts sold were sugar free. CCD has approximately 
950 employees, and is responsible for the produc-
tion, distribution and sales in Norway. The brand 
management and the marketing strategies are 
managed by the company Coca-Cola Norge AS 
with nine employees, also based in Lørenskog.

ConocoPhillips Norge

ConocoPhillips 
is an interna-
tional inte-

grated energy company with activities in 37 
countries. Headquarters are located in Houston, 
Texas, USA. The company has coordinated its op-
erations in Norway and the UK, and the North Sea 
activities are led from the company’s European 
headquarters in Tananger, outside of Stavanger. 
ConocoPhillips is the largest foreign operator on 
the Norwegian Continental Shelf. The company is 
the operator of the Greater Ekofisk Area, and has 
attractive ownership stakes in fields including 
Heidrun, Troll, Statfjord, Visund, Oseberg, Alvheim 
og Grane. 

CSC  Norge

With 92,000 employees worldwide, 
CSC is a leading global consulting, 
systems integration and outsourc-

ing company, CSC’s mission is to provide customers 
in industry and government with solutions crafted 
to meet their strategic goals and enable them to 
profit from the advanced use of technology. 
CSC Norge has 400 employees and is one of 
the largest IT groups in the Nordic countries.  
For 50 years, their experience has guided clients 
through the maze of constant business and technol-
ogy change, while maintaining a focus on delivering 
innovative, practical results. 

Det Norske Veritas

DNV is a leading interna-
tional provider of services 
for managing risk. It is an 

international organization with a network of 300 
offices spread over all continents in 100 countries. 
Of  9,000 employees, around 5,000 work at key 
locations in Europe, approximately  1,200 work in 
the Americas and over 2,800 employees work in 
Asia and Australia. Based in Norway, DNV is a 
truly international company comprised of people 
from 97 different nations. Some 2,500 employees 
work in Norway. DNV customers fall within the 
industries of shipping, oil, gas and processing in-
dustry and the public sector. 

DLA Piper

The law firm DLA Piper prides 
itself on being a firm with 
relationship-driven lawyers, 
working to meet the ongoing 

legal needs of clients wherever they do business. 
The firm operates across Europe, Asia, the Middle 
East and the US with more than 3,700 lawyers in 
66 offices in 28 countries. DLA Piper acts for en-
terprises across the full spectrum of business includ-
ing local, national and multinational companies in 
a wide range of business sectors. DLA Piper employs 
80 lawyers in Norway from its offices in Oslo. 

DnB NOR

Dn B NOR is Norway’s largest 
financial services group with 

total combined assets of NOK 2,141 billion. The 
Group includes strong brands such as DnB NOR, 
Vital, Nordlandsbanken, Cresco, Postbanken, DnB 
NORD and Carlson. 
DnBNOR is Norway’s leading financial services 
group with:
- More than 2.3 million retail customers 
- More than 200,000 corporate customers 
- Norway’s largest Internet banks, dnbnor.no and 

postbanken.no, with more than 1million users 
- Represented in more than 200 locations in Norway 
- Banking services in grocery shops and post offices 
throughout Norway
- Norway’s largest life and pension insurance company 
with around 1 million customers 
- Norway’s most extensive distribution network for 
financial services 
- Norway’s largest asset management operation with 
around 600,000 mutual fund customers in Norway 
and 283 institutional clients in Norway and Sweden 
- Norway’s largest investment bank
- Norway’s leading real estate broker 
- 14,057 full-time positions
… and the most international:
- Partner for Norwegian companies abroad and for 
large international companies in Norway 
- International network of 13 branches and repre-
sentative offices 
- One of the world’s leading shipping banks
- A major international player in the energy sector 
- Norway’s leading foreign exchange bank.

Eiendomsspar

Eiendomsspar is one 
of Norway’s leading 

real estate companies. It is owned by Victoria Ei-
endom (46%) and approximately 500 other 
shareholders. Eiendomsspar operates through 
ownership and development of properties, as well 
as through its 50% shareholding in the Swedish 
hotel property company Pandox AB. Total rentable 
space (incl. share of Pandox AB) is 650,000 square 
metres. Hotels, office buildings and retail shops 
account for the bulk of rental income.  One of Eien-
domsspar’s main strengths is the quality of its 
tenant portfolio. The average remaining lease pe-
riod of the company’s properties is 7.1 years. The 
vacancy rate as measured by rental value is 4 per 
cent. Eiendomsspar is in a strong financial position, 
with a net asset value ratio of 50 per cent and a 
liquidity reserve of NOK 1,8 billion.

Eli Lilly Norge

Eli Lilly and Company (Lilly) was 
founded in 1876 and is today one 
of the world’s leading pharma-

ceutical companies. Lilly products treat depression, 
schizophrenia, attention-deficit hyperactivity dis-
order, diabetes, cancer, and osteoporosis, among 
many other conditions. Headquartered in India-
napolis, Indiana, Lilly has operations in 180 countries. 
The company employs approximately 40,000 
people worldwide. Eli Lilly Norge was established 
in Norway in 1976 and currently has around 40 
employees. Its main office is in Oslo. Eli Lilly Norge 
AS works primarily with marketing of its products, 
as well as clinical research within its focus areas.
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Expert Reiser

Corporate Travel, Business 
Travel, Group Travel, Meetings 

and Events, Conferences, Trade Fairs, PCO.
Expert Reiser is a corporate tour operator with 
more than 30 years of experience. This has given 
them a good market overview and product under-
standing. As a national “Professional Conventions 
Organizer”(PCO) and “Destination Management 
Company” (DMC). Expert Reiser’s primary mission 
as a tour operator and travel agency is to contribute 
to a strong economic efficient travel business for 
clients. Expert Reiser delivers to all sectors of busi-
ness; trade fairs, trains, boats, flights, hotels, rental 
cars, theatre tickets, restaurants, etc. 
Group travel: Expert Reiser can offer tailor-made 
excursions for group travel- staging events, team 
building exercises, conferences and theatre tickets 
- are all available at your request.
Trade Fairs: Expert Reiser is Norway’s leading 
exhibition tour operator. They can arrange hotels 
and accommodations, organize company visits and 
inspirational speakers. Meetings and events are 
Expert Reiser’s specialty and they have the expertise 
and capacity to assist with event planning at very 
competitive prices.

ExxonMobil Exploration & Production Norway
 

ExxonMobil is the 
industry leader in 

each of its core businesses and related technologies 
(Exploration & Production, Refining & Marketing, 
and Chemical) and conducts business in around 
200 countries worldwide.
 ExxonMobil’s Norwegian Headquarters is located 
at Forus outside Stavanger, where all offshore 
exploration and production activities are coordinated. 
The company’s marketing activities are operated 
from its Skøyen office in Oslo, while the refinery is 
located at Slagentangen near Tønsberg.
 ExxonMobil is the largest international oil company 
in Norway with about 10% of the total Norwegian 
oil and gas production. The company has equity in 
more than 20 oil and gas fields in production and 
about 10 % interest in the Norwegian infrastructure 
for gas transportation and processing.

FAST

FAST, a Microsoft® 
Subsidiary, is recog-
nised by customers 

and analysts as the world’s leading provider of 
best-in-class enterprise search solutions for the 
most demanding applications. FAST’s flexible and 
scalable enterprise search platform (FAST ESP) 
delivers relevant, accurate and timely answers and 
insights which empower people and businesses, 

allowing them to explore and assimilate vast amounts 
of data regardless of format. From inside the en-
terprise and across the web, to the desktop and the 
mobile device, FAST provides the most advanced 
search platform and add-on solutions to help or-
ganisations overcome all their information access 
challenges.  By creating unique user experiences 
and changing the way people interact with informa-
tion, FAST technologies can uncover new revenue 
streams, improve business decisions, and increase 
productivity.

FMC Kongsberg Subsea

FMC Technologies 
is a global pro-

vider of technologies and solutions for interna-
tional customers engaged in petroleum exploration, 
production, measurement and transportation. Those 
solutions include the design, manufacture and 
supply of technology and equipment.  FMC Tech-
nologies has 11,000 employees worldwide and is 
headquartered in Houston, Texas. 1,800 FMC 
employees are located in Norway and 1,300 of 
them are employed at the Kongsberg branch. One 
of the businesses that make up FMC Technologies 
is FMC Kongsberg Subsea which delivers advanced 
technology, products and systems for full field 
subsea development.

GE Healthcare

GE Healthcare provides transfor-
mational medical technologies and 
services as well as professional 
consulting services that are shap-

ing a new age of patient care. Their broad range of 
products, service and expertise in medical imaging 
and information technologies, medical diagnostics, 
patient monitoring systems, performance improve-
ment, drug discovery, and biopharmaceutical 
manufacturing technologies helps clinicians around 
the world re-imagine new ways to better diagnose, 
inform, monitor and treat cancer, heart disease, 
neurological diseases and other conditions earlier. 
Headquartered in Chalfont St. Giles, United Kingdom, 
GE Healthcare is a $17 billion unit of General Electric 
Company (NYSE: GE). Worldwide, GE Healthcare 
employs more than 46,000 people committed to 
serving healthcare professionals and their patients 
in more than 100 countries.

General Motors Norge

General Motors (GM) is one of the 
world’s largest automakers. GM was 
founded in 1908, is headquartered 
in Detroit and employs 244,500 

people worldwide. GM also has manufacturing 
facilities in 34 countries. In Norway, General Motors 

is represented by Opel and Saab dealerships in 110 
locations across the country. GM Norway employs 
27 people. In 2008, GM sold 7,934 cars and light 
commercial vehicles in Norway. Private importers 
represent Chevrolet, Cadillac, Corvette and HUM-
MER.

Honeywell

Honeywell is a diversi-
fied technology and 

manufacturing leader of aerospace products and 
services; control technologies for buildings, homes 
and industry; automotive products; power genera-
tion systems; specialty chemicals; fibers; plastics 
and advanced materials.  With roots tracing back 
to 1885, Honeywell employs more than 120,000 
people in 100 countries. Honeywell AS has its office 
in Asker and has 50 employees. The Norwegian 
office consists of three divisions: industrial automa-
tion, sensing & control, and building automation.

Iron Mountain 

Iron Mountain Incor-
porated (NYSE:IRM) 

helps organizations around the world reduce the 
costs and risks associated with information protec-
tion and storage. The company offers comprehen-
sive records management, data protection, and 
information destruction solutions along with the 
expertise and experience to address complex in-
formation challenges such as rising storage costs, 
litigation, regulatory compliance and disaster re-
covery. Founded in 1951, Iron Mountain is a trusted 
partner to more than 120,000 corporate clients 
throughout North America, Europe, Latin America 
and the Pacific Rim. The company has 21,000 
employees and more than 1,000 facilities worldwide 
with revenue of $2.7 billion.  Its headquarters are 
in Boston, Massachusetts and the Norwegian head 
offices are located in Stavanger.

Janssen-Cilag 

Janssen and 
Cilag joined 

Johnson & Johnson in 1961 is now a member of the 
Johnson and Johnson family. The company devel-
ops and markets innovative, high-quality pharma-
ceutical products and services. There is an estimate 
of 6,000 employees around Europe. In Norway, 
Janssen-Cilag conducts clinical research, market-
ing and sales of the company’s pharmaceuticals. 
The main office in Norway is located at Skøyen in 
Oslo, and there are currently 48 employees in 
Norway. 
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Manpower Inc.

Manpower Inc. (NYSE: MAN) 
is a world leader in the employ-
ment services industry; creating 
and delivering services that en-
able its clients to win in the 

changing world of work. Founded in 1948, the $22 
billion company offers employers a range of ser-
vices for the entire employment and business cycle 
including permanent, temporary and contract recruit-
ment; employee assessment and selection; training; 
outplacement; outsourcing and consulting.  Man-
power’s worldwide network of 4,400 offices in 82 
countries and territories enables the company to 
meet the needs of its 400,000 clients per year, 
including small and medium size enterprises in all 
industry sectors, as well as the world’s largest 
multinational corporations. The focus of Man-
power’s work is on raising productivity through 
improved quality, efficiency and cost-reduction 
across their total workforce, enabling clients to 
concentrate on their core business activities. Man-
power Inc. operates under five brands:  Manpower, 
Manpower Professional, Elan, Jefferson Wells and 
Right Management. 

Marathon Petroleum Company (Norway)

Marathon Oil Corporation is an 
integrated international energy 
company engaged in exploration 
and production of crude oil and 

natural gas, as well as the domestic refining, market-
ing and transportation of petroleum products. 
Marathon is among the leading energy industry 
players, applying innovative technologies to dis-
cover valuable energy resources and deliver the 
highest quality products to the marketplace. Norway 
is a strategic and growing core area for Marathon, 
which complements the company’s longstanding 
operations at Brae in the U.K. sector of the North 
Sea. Marathon was approved for the company’s first 
operatorship on the Norwegian Continental Shelf 
in 2002 and today the company operates 8 li-
censes. Marathon holds a 65 % interest in the Alvheim 
field; the company’s first operated development in 
Norway which is estimated to contain resources of 
approximately 180 mmboe (gross). Alvheim has 
been developed utilizing a floating production, 
storage and offloading (FPSO) vessel, with produc-
tion start-up in 2008. Marathon in Norway employs 
more than 70 people in Stavanger, Norway.   

McDonald’s

McDonald’s is the leading global 
foodservice retailer with more than 
31,000 local restaurants serving more 
than 58 million people in 118 countries 

each day. More than 75% of McDonald’s restaurants 
worldwide are owned and operated by independent 
local men and women.
We serve the world some of its favorite foods - World 
Famous Fries, Big Mac, Quarter Pounder, Chicken 
McNuggets and Egg McMuffin.
Our rich history began with our founder, Ray Kroc. 
The strong foundation that he built continues today 
with McDonald’s vision and the commitment of our 
talented executives to keep the shine on McDonald’s 
Arches for years to come.
McDonald’s was established in Norway in the early 
80’s and the first restaurant was opened in Oslo 
on November 18, 1983. There are 68 restaurants in 
Norway and close to 2500 employees which makes 
the company one of the largest employers of youth 
in the country. Our employees also represent over 
70 different nations.  

Microsoft

M i c r o s o f t , 
founded in 1975, 
has grown to be 

one of the most influential software companies in 
the world and continues to grow substantially. 
Headquarters are located in Redmond, WA, and 
the company more than 70,000 employees world-
wide. Microsoft’s main mission is to help people 
and businesses throughout the world to realize 
their full potential. Microsoft in Norway works 
closely with 2,000 partners who offer Microsoft 
software, services and solutions to the market.

Moss Maritime

Moss Maritime 
is a company 

in the ENI-Saipem Group, which encompasses 
leading marine technology, expertise and experience 
within the fields of special purpose vessels, platforms 
and other floaters for the offshore industry. The 
company has also been a pioneer in the development 
of gas carriers for LNG, LPG and ethylene. Moss 
Maritime’s services cover all aspects of gas carrier 
design, ranging from general ship design to cargo 
handling system design including installation and 
commissioning assistance. Moss Maritime exper-
tise and experience is heavily drawn upon by 
governments and companies around the world 
under consultancy and support agreements.

MSD Norway 

Merck & Co., Inc. is a 
global research-driven 
pharmaceutical company 

established in 1891. Merck discovers, develops, 
manufactures and markets vaccines and medicines 
to address unmet medical needs. The Company 

devotes extensive efforts to increase access to 
medicines through far-reaching programs that not 
only donate Merck medicines but help deliver them 
to the people who need them. Merck also pub-
lishes unbiased health information as a not-for-
profit service.   
MSD Norway was established in 1970 and holds 100 
employees in its branch in Drammen, including the 
administration headquarters of the Nordic region. 

Nordic American Group

Nordic American 
LLC, a Dallas 
based defense 

advisory services firm with offices in Dallas, Oslo 
and Helsinki, provides strategic advisory services 
and in-country marketing and program management 
support to international defense and security com-
panies and service providers. A team of seasoned 
professionals provide market and competitor 
analysis, communications monitoring and assess-
ment, and industrial cooperation program develop-
ment. In addition, our commercial companies – 
TechQuest Advisors LLC and TerraSource Trading 
LLC – provide respectively technology business 
development services in the areas of food safety, 
life sciences, sustainable energy, consumptive ef-
ficiency and commodity trading services in earth 
resources. 

Petroleum Geo-Services

Petroleum Geo-Services (PGS) is a leading 
worldwide geophysical company. PGS 
provides an extensive range of seismic 

services and products for the petroleum industry 
including data acquisition, processing, reservoir 
analysis and interpretation. The company also 
possesses the world’s most extensive multi-client 
data library. Formed in 1991, the company today 
operates 15 marine streamer vessels including 7 
vessels of the unique Ramform class. The com-
pany also operates between 8 and 12 onshore crews 
and has 22 data processing centers. Since the start 
of the company PGS has pioneered the development 
of multi-streamer marine seismic acquisition, 
producing increasingly efficient, high-quality 3D 
seismic data for the industry. The company has 
also introduced high-density 3D seismic (HD3D) 
in all environments and developed in-house exper-
tise in geology, geophysics, and reservoir analysis. 
PGS also provides onshore seismic services where 
the company has a reputation for using the latest 
equipment in challenging environments and has 
an enviable program of sustainable development. 
The data processing capabilities of PGS have grown 
substantially and today it is a major player in this 
high technology industry. With its headquarters in 
Oslo, Norway, the company has offices in 28 dif-
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ferent countries with larger regional offices in 
London, Houston and Singapore. The company is 
listed on the Oslo stock exchange. (OSE)

Pfizer

Partner for bedre helse

Pfizer Inc, founded in 1849, is 
dedicated to better health and 
greater access to healthcare for 
people and their valued animals. 

It is the world’s largest pharmaceutical company. 
Pfizer headquarters are located in New York and 
represented in more than 150 countries. There are 
more than 80,000 employees in the company. 
Pfizer was established in Norway in 1959, and there 
are approximately 100 employees within sales, 
marketing and clinical research.

PricewaterhouseCoopers

 Pricewaterhouse-
Coopers (PWC) 

offer services in various industries within auditing, 
advising, tax and fees to publicly and privately 
owned organizations.  It is the world’s largest 
network of accountants, advisors and lawyers. PWC 
employs more than 140,000 people in 149 countries. 
In Norway, there are about 1,250 employees and 
partners represented in 18 offices and 10 branches. 

SAS Institute

SAS Institute is the leader 
in business analytics 
software and services. SAS 

provides business analytics solutions which help 
you extract the full value of your data, understand 
the past, monitor the present, and predict outcomes 
as you move your business ahead.  SAS is the world’s 
largest privately held software company with more 
than 11,000 employees in more than 400 offices 
spanning the globe. In 2008, SAS continued its 
unbroken track record of growth and profitability, 
with global revenues of $2.26 billion. In Norway, 
SAS Institute AS has approximately 90 highly skilled 
employees and contributed to the growth with 
record results. 

Schering- Plough

Schering- Plough is a 
leading pharmaceutical 

company represented in over 55 countries around 
the world. Every year 20% of the turnover is used 
for research and development of new medications. 
This has resulted in many new and efficient medi-
cations.
The company has been represented in Norway 
since the 70’s. On November 19th 2007, Organon 
became part of Schering-Plough. Today the firm is 

situated at Fossum in Bærum and at Drengsrud in 
Asker. Schering-Plough has about 110 employees in 
Norway. Schering-Plough has products within the 
therapeutic fields of allergies, anesthesia, asthma, 
dermatology, gastroenterology, hematology, infec-
tion medicine, neurology, oncology, orthopedics, 
woman’s’ health (birth control, hormone treatment 
and infertility treatment) psychiatry, rheumatology, 
substitution therapy for heroin addiction, urology 
and veterinary products.  

StatoilHydro

StatoilHydro is 
an integrated 

technology-based international energy company 
primarily focused on upstream oil and gas operations. 
Headquartered in Norway, they have more than 30 
years of experience from the Norwegian continen-
tal shelf, pioneering complex offshore projects 
under the toughest conditions. Their corporate 
culture is founded on strong values and a high 
ethical standard. 

Tandberg

TANDBERG is a 
leading provider 

of telepresence, high-definition videoconferencing 
and mobile video products and services.  The 
Company has dual headquarters in New York and 
Oslo.  TANDBERG designs, develops and markets 
systems and software for video, voice and data 
communication.  The Company provides sales, 
support and value-added services in more than 90 
countries worldwide. 

Tine

TINE BA is Norway’s largest 
producer, distributor and ex-
porter of dairy products. TINE 

BA is strongly positioned in the Norwegian conscious-
ness.   TINE BA is the sales and marketing organi-
zation for Norway’s dairy cooperative and is re-
sponsible for product development, quality assur-
ance, production and distribution planning, market-
ing and the export of TINE products.   Norway’s 
Dairy Cooperative is owned by 16,312 dairy farmers. 
Each of them owns a share in the collective’s five 
dairy companies to which they deliver 1.4 billion 
liters of cow milk and about 19 million litres of goat 
milk every year. The Dairy Cooperative is Norway’s 
largest food industry with a total of 5,540 employ-
ees and annual revenue of 15,9 billion NOK in 
2007.   In 2006, the TINE dairy cooperative turned 
125 years old.The milk is processed into more than 
200 product varieties that are found on shop shelves 
under the TINE trademark.

Universal Pictures Norway

NBC Universal is one of the 
world’s leading media and en-
tertainment companies in the 

development, production, and marketing of enter-
tainment, news, and information to a global audience. 
Formed in May 2004 through the combining of 
NBC and Vivendi Universal Entertainment, NBC 
Universal owns and operates a valuable portfolio 
of news and entertainment networks, a premier 
motion picture company, significant television 
production operations, a leading television stations 
group, and world-renowned theme parks. NBC 
Universal is 80% owned by General Electric and 
20% owned by Vivendi.

Verizon Norway

One of three oper-
ating units of Ve-
rizon Communica-
tions Inc., Verizon 

Business delivers advanced IP, data, voice and 
wireless solutions to large businesses and govern-
ment. Verizon Business is the culmination of a 
series of focused acquisitions of industry leaders, 
including Verizon, MCI, UUNET and Digex, which 
creates a company with deep expertise, global 
capabilities, and a history of innovation. With tens 
of thousands of Customer Relationships including 
97% of Fortune 500, the company provides ser-
vices with strength in financial services, retail, 
high-tech, healthcare, federal/state/local govern-
ment, and education.

Wyeth

Wyeth is one of the 
world’s largest pharma-
ceutical companies. It 

has offices all over the world, and employs more 
than 50,000 people with a presence in 145 coun-
tries. Wyeth’s headquarters is located in Madison, 
New Jersey (USA). Wyeth’s product areas include 
vaccines, biopharmaceuticals, and nutritional 
products, and Wyeth has an active research and 
development department. In Norway, Wyeth has 
43 employees in its Oslo office.
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